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EXTENDED ABSTRACT

Introduction

Small and medium enterprises (SME) play an imperative part in supporting a country’s financial
development both in developed and developing countries. On the other hand, marketing activities
are considered as an organizational function and a set of processes aimed at establishing,
communicating and creating value for customers and customer relationship management (CRM)
in order to generate profits for the organization and its stakeholders. Creativity is important in
marketing and is often considered to be at the heart of the advertising industry. Creative
advertising refers to advertisement that aims to implicitly communicate the message through an
unusual but conceptually associated carrier. Creative advertisements tend to leave a deep
impression on the audience by virtue of their novelty or unique design. Qom Province has one of
the most popular products in the food industry, which plays an essential role in exports and is
known as the main souvenir of this city throughout Iran called “Sohan”. There is close competition
between small and medium businesses of producers of Sohan in the province. Thus, it is essential
to investigate the role of creative advertising in the field of the industry food. The major objective
of this research was to investigate the impact of creative advertising on the business performance
of small and medium-sized enterprise in the food industry with the mediating role of attitude

toward advertising and brand image using the Sohan industry as a case study.

Research hypotheses:

The main hypotheses:

Brand image and attitude toward advertising have a mediator’s role in the relationship between
creative advertising and business performance

Sub-hypotheses:

H1: Creative advertising has a positive and significant effect on business performance

H2: Creative advertising has a positive and significant effect on attitude toward advertising
H3: Creative advertising has a positive and significant effect on brand image

H4: Attitude toward advertising has a positive and significant effect on business performance
H5: Brand image has a positive and significant effect on business performance

H6: Brand image is a mediator in the relationship between creative advertising and business
performance

H7: Attitude toward advertising is a mediator in the relationship between creative advertising

and business performance
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Figure 1. Conceptual model of research.

Methodology

The present research was a cross-sectional and applied study using descriptive and survey
methods for data collection. The statistical population consisted of customers of SMEs active in
production of Sohan in Qom Province. Due to the large number of the statistical population,
sampling was conducted by the two-stage cluster method. The data collection was carried out by
distributing questionnaires, and using the unlimited society formula, 386 questionnaires were
distributed. To test the research hypotheses, structural equations were used. For this purpose,

Amos 22 and SPSS 26 were utilized.

Results and Discussion

H1: Creative advertising had a significant positive effect on business performance. According to
the path analysis results, creative advertising had no significant positive effect on business
performance. This hypothesis was rejected.

H2: Creative advertising hypothesis had a significant positive effect on attitude toward

advertising. The hypothesis was confirmed by statistical tests.

239



Salimeh Sadat Khosravi and et al. The impact of creative advertising on the business ...

H3: Creative advertising hypothesis had a significant positive effect on brand image. This
hypothesis was affirmed by the results of the analysis.

H4: Attitude toward advertising had a significant positive effect on business performance. This
hypothesis was confirmed by statistical tests.

H5: Brand image had a significant impact on business performance. According to the statistical
analysis, this hypothesis was confirmed.

H6: Brand image mediated the impact of creative advertising on business performance. The main
hypothesis was confirmed. Thus, the power model increased through the brand image as a
mediating factor.

H7: Attitude toward advertising mediated the impact of creative advertising on business
performance. The main hypothesis was confirmed. So, the power model increased through the

brand image as a mediating factor.

Conclusions

The current research provided new insights into creative advertising and also represented a step
toward a better understanding of creative advertising. It also critiqued SME’s performance
improvement from a different perspective to previous research. The research model affirmed
that businesses will perform better through creative advertising and brand image. Today, small
and medium-sized businesses make a significant contribution to economic development in
countries. One of the most important issues in performance improvement is marketing activities
and particularly advertising. Creative advertising is known as effective and attractive advertising
that attracts customers and creates memorable brands. The study surveyed the extent to which
creative advertising was important in SME’s performance, and its relevance to brand image. The
findings demonstrated that creative advertising has a fundamental role in customer satisfaction
and loyalty and causes business performance improvement. The food industry is one of the most
important industries in Iran. It could replace oil exports through greater attention being paid to
the various dimensions of businesses. Sohan is one of the most unique products of the food
industry in Qom Province. This study attempted to take a step forward in promoting the food
industry, particularly Sohan in Qom Province, by focusing on creative advertising and its

effectiveness on brand image, customer satisfaction, and loyalty.
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