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The rapid growth of higher education and universities in today’s
competitive markets have led to the special importance of a
university brand for its stakeholders. In this research, different
dimensions of brand equity were investigated for the Faculty of
Engineering at three different public universities in Yazd Province.
A questionnaire was developed using previous research and the
current paper conceptual framework. The validity and reliability of
the questionnaires were confirmed by expert opinions and
Cronbach’s alpha test. First, the normality of data was checked and
confirmed using SPSS software. Then, the factors of brand equity
model in the conceptual model were tested, compared and ranked
using the ANOVA test. Based on the results, in terms of brand equity,
the three Yazd Province public universities were ranked in the order
mentioned: (1) Yazd University, (2) Ardakan University and (3)
Meybod University. This research could lead to university managers
to have a better understanding of their organization’s brand equity
from the students’ point of view. Therefore, better plans can be
made to promote the university brand. Business and marketing
managers can also use the model and method used in this paper to
determine and improve their organization’s brand equity from the
customers’ and other stakeholders’ points of view.
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EXTENDED ABSTRACT

Introduction

In recent decades, higher education was introduced as a service, and due to the essential
differences between service and product marketing, the need for specific models in this field
was identified. For instance, the marketing mix, which in the case of products includes four
pillars (4P) becomes seven pillars (7P) in service marketing consisting of product, price,
place, promotion (4P), people, process and physical facilities. In the field of higher education,
these seven pillars are defined as curriculum, costs, fame and reputation, physical
information, people, advertisements, and physical facilities.

Abrand is a name, phrase, sign, symbol, design, or a combination of them that is used to
introduce the goods and services of a producer (or a group of producers) and to differentiate
these products from competitors to increase customers’ loyalty. Various researches have
shown that the real value is often not inside the product or service, but is formed in the mind
of the customer and a large part of this value is created by the brand in the mind of the
customer. In recent years, competition in higher education has led these institutions to use
new methods of management and learning including marketing and branding, particularly
since the student is defined as a customer. To measure the power of brand, the concept of
brand equity is used, which is the added value that the brand gives to a product. Several
models have been presented to measure brand equity, and each of these has considered
some dimensions such as brand name awareness, brand associations, perceived quality,
brand loyalty, privileges and exclusive rights, media communications, and brand names.

In the present research, the special value of the brand of technical and engineering
faculties of the state universities of Yazd province was investigated based on the model of
Heydari et al. (2016). Since this research was focused on technical and engineering colleges,
the two dimensions of laboratory services and workshop services were added to the
supporting dimensions. Therefore, the conceptual model for identifying brand equity was
defined based on the following dimensions:

—  Mainfactors which included faculty quality, brand awareness, brand loyalty, brand
sentiment, and reputation.

—  Supporting factors which included library services, student life, development
of students' employment, physical facilities, laboratory services and
workshop services.

Methodology

The questionnaire of the current research was designed and modified based on the
study of Heydari et al. (2016). Validity of the questionnaire was evaluated and confirmed
by professors’ and subject experts’ opinions. Reliability of 15 initial questionnaires was
examined by Cronbach’s alpha test. The statistical population of the research included
undergraduate students of the Technical and Engineering Faculty of Meybod, Yazd and
Ardakan universities, totaling approximately 3950 student during the research study
period (2nd semester of 2019-2020). 75 questionnaires were distributed at Ardakan
University, 75 at Meybod University and 100 at Yazd University. The main question of the
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research concerned the difference between average dimensions of brand equity at the
three faculties. The main tested hypothesis was as follows: "There is no significant
difference in the average scores of brand equity dimensions at engineering faculties of
Yazd, Ardakan and Meybod universities."

Result and discussion

The results of skewness and kurtosis tests demonstrated the normality of the data.
Analysis of variance (ANOVA) test showed that except for the dimension of student life, there
was a significant difference between the three universities in other dimensions. In the
ANOVA test, the equality or inequality of the average of the three communities was
determined, and post-tests or post-experiment tests were used for further analysis.

Conclusion

The comparison between Yazd University and Ardakan demonstrated the equality of
“quality factors of professors” and “student life”, and the comparison of Yazd University and
Meybod showed the same factor of “student life”. The comparison of Ardakan and Meybod
universities indicated that these two universities do not differ much in the factors of
“professors' quality”, “faculty reputation”, “brand awareness”, “library services”, “student life”
and “workshop services”, but differed in other factors. The ranking of the three studied
universities showed that Yazd University ranked first in all dimensions except for student
life (where the three universities were similar). Finally, according to the results obtained, for
different dimensions of brand, recommendations were made to improve the condition of
the brand at the three faculties.
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