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The main purpose of this research was to investigate the effect of
marketing capability on Mindful marketing of sports equipment
sellers with the mediating role of social interaction. The present study
was applied in terms of purpose and descriptive and survey in terms
of method. The statistical population of the study consisted of all
sellers of sports equipment stores in East Azerbaijan Province. The
population size of the statistical population of the study was unknown.
The minimum number of samples was between 5 and 20 items for
each observable variable, which was considered equal to 285 people.
In this study, a non-random sampling method was used. The data
collection tool were three standard questionnaires of Mindful
Marketing by Zhu (2013), Athena-Gima Marketing Capabilities (2015)
and Schutz Social Interaction (1958) with Cronbach's alpha of 0.89,
0.85 and 0.90, respectively. Structural equation modeling, including
confirmatory factor and path analyses, was used to test the
hypotheses. SPSS V25 and Smart-PLS.3.2.8 software was used to
analyze the data. The findings showed that marketing capability had a
positive and significant effect on social interaction and mindful
marketing; and social interaction also had a positive and significant
effect on mindful marketing of sports equipment sellers. According to
the research results, rewarding, being intimate with customers and
using their opinions in decision-making can improve social
interactions.
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EXTENDED ABSTRACT

Introduction

Marketers are looking for ways to create win-win strategies by thoughtfully aligning
marketing practices for the benefit of consumers and avoid engaging in wasteful, unethical,
or dumb marketing. Because today's consumers are faced with many choices when making
consumption decisions. Overwhelming options and marketing advertisements mostly
reduce motivation, ability to choose and satisfaction with the chosen option, which results
in low or high consumption. By understanding this inherent problem, marketers should
look for solutions that can satisfy the needs of consumers optimally. Having the capabilities
that sports equipment sellers should have in the sports goods industry is one of the most
important issues that should be addressed. The main purpose of this research was to
investigate the effect of marketing capability on mindful marketing of sports equipment
sellers with the mediating role of social interaction.

Methodology

The present study was applied in terms of purpose and descriptive and survey in terms
of method. The statistical population of the study consisted of all sellers of sports equipment
stores in East Azerbaijan province. The population size of the statistical population of the
study was unknown. The minimum number of samples was between 5 and 20 items for
each observable variable, which was considered equal to 285 people. Questionnaires were
also sent to sellers through the internet and virtual social networks. In this study, a non-
random sampling method was used. The tool for collecting data was a questionnaire. The
questionnaire used included 4 sections. The first part consisted of demographic information
such as gender, age, marital status, activity history, and education level. The second part was
taken from the standard questionnaire of conscious marketing by Zu (2013) with 21 closed-
ended items based on the spectrum of 5 Likert options (from very little with a score of 1 to
very much with a score of 5) and 7 dimensions (behavior of creating information, sharing
information, reacting to information market, reward system, management commitment,
decentralization, and formalization). The mentioned questionnaire was examined and
confirmed in the research of Zu (2013) and its reliability was estimated at 0.89. The third
part was based on the standard questionnaire of marketing capabilities of Atahan-Gima
(2015) containing 18 closed answer items with a range of 5 Likert options (from very little
with a score of 1 to very much with a score of 5) and 6 dimensions (communication with
the customer, differentiated product, service to the customer, the effectiveness of
promotion activities, marketing research, and distribution network); the validity and
reliability of the questionnaire mentioned in the research of Rezai Dolatabadi (2014) was
investigated and confirmed. Finally, the fourth section, extracted from Schutz’s (1958)
social interaction questionnaire, contained 18 closed-ended items with a 5-point Likert
scale (from never with a score of 1 to always with a score of 5) and 6 dimensions (expressed
understanding, requested understanding, control expressed, control requested, attachment
expressed, and attachment requested). Schutz (1958) and Ahanchian et al. mentioned the
face validity of the questionnaire as suitable. The face validity of the questionnaires used in
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the present study was confirmed by 4 sports management professors. The data collection
tool were three standard questionnaires of Mindful Marketing by Zhu (2013), Athena-Gima
Marketing Capabilities (2015) and Schutz Social Interaction (1958) with Cronbach's alpha
of 0.89, 0.85 and 0.90, respectively. Structural equation modeling, including confirmatory
factor analysis and path analysis, was used to test the hypotheses, and SPSS V25 and Smart-
PLS.3.2.8 software was used to analyze the data.

Results and discussion

The descriptive findings of the research demonstrated that in the gender variable, 73
people were women and 215 people were men. In the age variable, the highest frequency
was related to the age group of 31 to 40 years old with 147 people and the lowest frequency
was related to the age group under 20 years old with 13 people. In the marital variable, 176
people were single and 112 people were married. In the education level variable, the highest
frequency was related to bachelor's degree with 139 people and the lowest frequency was
related to doctorate degree with 8 people. In the activity history variable, the highest
frequency was related to the age group of 6 to 10 years with 115 people and the lowest
frequency was related to the age group of over 20 years with 15 people.

Before entering the stage of inferential statistics and hypothesis testing, it was
necessary to know the normality of the data and to use appropriate tests based on whether
they are normal or not. Based on the results of the Kolmogorov Smirnov test, the
distribution of the research data was not normal (P < 0.05) and because the Smart PIS 3.2.8
software is not sensitive to whether the data is normal or not, it was used to design the
model and test the hypotheses.

The findings showed that marketing capability had a positive and significant effect on
social interaction and mindful marketing and social interaction also had a positive and
significant effect on mindful marketing of sports equipment sellers. According to the
research results, it seems that rewarding, being intimate with customers and using their
opinions in decision-making can improve social interactions.

Conclusion

Various research studies conducted in this field have thus far demonstrated that
managers who attempt to promote conscious marketing can reward employees who act
actively. However, you cannot just ask employees to be self-aware but need social
interactions with colleagues and customers. Because most of the conscious marketing
activities are based on information, promoting awareness of environment, economy and
society (the three basic elements of conscious marketing) can be done through active social
interactions between employees to generate and share information. In addition, it is
necessary to carry out mutual interactions with this knowledge in order to gain the support
of colleagues. Employees might need to interact sufficiently across functional groups to stay
abreast of market events and changes in customer needs.
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