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ARTICLE INFO ABSTRACT

The success of a brand, particularly in the service sector, has been
considered by many researchers. The purpose of this study was to
identify the components of a successful brand and to validate the status
of a successful brand in higher education. The method of this research
was hybrid. The statistical community in the qualitative part included
experts of the Technical and Vocational University. 10 people were
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selected using the snowball sampling method. Semi-structured
interviews were used to collect data. Content analysis and open coding
method were used to analyze the data. In the quantitative part, the
statistical population included the staff of Technical and Vocational
University. First 17 experts were selected for analysis and then 67
university staff were selected as a sample by simple random sampling
method. In order to analyze the data, the structural equation modeling
approach with SmartPLS version 2 was used. Qualitative findings
showed that a successful brand consists of the categories of university
image, costs and finances, university services and facilities, out-of-
university advertising and communication, educational planning and
success, and university position. Path analysis findings showed that the
factor load of the questions related to each variable was higher than the
standard, so the questions could explain the relevant variables well.
Statistical t also showed that there was a significant relationship
between the questions and the relevant variables. The findings
illustrated that the greatest gap between the current and favorable
situation was related to the categories of university credibility,
university partnership with society, perception of individuals and
society of the name of the university and the quality of education.
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EXTENDED ABSTRACT

Introduction

Higher education plays a key role in the world of education. On the other hand, in today's
brand communities, important actors are known who have infiltrated all aspects of our lives
and actually present everywhere. Research shows that the real value is not in the goods or
services, but the real value is in the minds of the customers and it is brand that creates the
real value in the minds of the customers. Branding is an important component in marketing
that determines the success of an organization.

A university is a service-oriented organization which exists in a competitive and
increasingly complex environment. Organizational branding is an important issue for
universities that are increasingly competing, and recognizing the key components of
branding can provide an organization with a competitive advantage. Branding a university
or in other words organizational branding is more complex than product branding because
"an organizational brand is intangible" and includes "attitudes, beliefs and values that may
change continuously". Therefore, a successful brand is one of the key pillars of any business
and the universities. Technical and vocational universities are seeking to create a successful
brand so that they can compete well in the highly competitive market. Branding is currently
an important issue, particularly for universities. It is nascent that they must attract a
sufficient number of students to be able to finance their activities. Furthermore, to increase
visibility and achieve a favorable reputation in the community and finally distinguish from
others, a large number of young universities currently use branding techniques which are
used by organizations.

Methodology

This research was descriptive-correlational in terms of developmental goal and in terms
of data collection method. The research methodology was mixed. The statistical population
of the qualitative section consisted of technical and vocational university experts. 10 people
were selected using the snowball method. To collect data, a semi-structured interview was
used. Thematic analysis and open coding method were used to analyze the data. Based on
interviews with the participants and the background research, the desired codes were
extracted and categorized into general categories. In this method, each of the studied
experts was named with Latin letters A to ] and the output codes of the interview with each
expert were numbered. In a quantitative part, the statistical population included technical
and vocational university employees. The data of this section was collected using a Likert
scale questionnaire. This questionnaire was first given to 17 experts of the Technical and
Vocational University to analyze the gap between the current and the desired situation, and
the required data was collected. Then, to conduct structural equation modeling analyses, 67
university employees were selected as a sample by simple random sampling method. In this
research, to analyze the gap analysis data, the paired t-test was used to compare the
averages of the current state and the desired state of the main components and categories.
In addition, this test was used to check the significance of two-by-two relationships between
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the current and desired conditions of each component. The tests required for this section
were performed through SPSS version 20 software.

Results and discussion

After performing the gap analysis, the equality of the current and desired conditions of
successful brand criteria was rejected in all components (P-value is less than 0.05) and the
existence of a gap between the current and desired conditions was confirmed in all
components. Smart PLS software and structural equation modeling analysis were used to
confirm the relationship between the measurements and the relevant variables. The
number shown between questions and research variables is called factor load, the value of
factor load is always between 0 and 1. When the question can explain the relevant variable
well, the value of this coefficient tends towards 1 and otherwise towards 0. A factor load
value above 0.50 is accepted. The findings showed that the t-statistics related to the
questions of all research variables was more than 1.96, which indicates the existence of a
significant relationship between the questions and the relevant variables. The t-statistical
analyses are presented below.

Figures 1,2. Statistical t analyses.

Conclusion

The findings of the research showed that a successful brand in higher education consists
of the general categories of university image, cost and financial matters, university services
and facilities, extracurricular advertising and communication, educational planning and
success, and university location. In addition, the findings of the research showed that there
is a significant gap between the current and desired status of all components and successful
brand categories in the Technical and Vocational University. In the category of the image of
the university, the biggest gap between the current and desired situation was related to the
components of the greatness of the university, distinguishing the name of the university
from other universities and the mental image about the university. In the category of cost
and financial matters, the biggest gap between the current and desired situation was related
to the components of the possibility of receiving scholarships and the availability of
resources and financial support. In the category of academic services and facilities, the
biggest gap between the current and desired situation was related to the components of the
possibility of simultaneous study of two fields, appearance, and support facilities (internet,
computer lab, etc.). In the category of advertising and extra-organizational communication,
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the biggest gap between the current and desired situation was linked to the components of
capital attraction, university-society participation, university-industry relations, and online
advertising (website). In the category of planning and educational success, the biggest gap
between the current and desired situation was associated with the components of attention
and emphasis on foreign language learning, holding regular scientific-university programs
and the expected income of graduates. In the category of university location, the biggest gap
between the current and desired situation was related to the components of the ratio of
faculty members to the number of students and proper access to the university.

66



TY-A Y 2,92 AEXA ) MUD}LQ

A e
Pt ]

d - :10.48301/KS5A.2022.332137.2031

https://karafan.tvu.ac.ir/ :ay yis (w51

YOYA-F Yo 1 Suig S sLLS
YYAY-AVAT i gl UL

gy Wlio\ e

3,509, b a8y g (48 2RI ;3 G390 Ay Cumdg (2b,lisl
Syl OYolee g3ludoe

v

%Y N P
* o.)l)wb )L.Q(.uc

\u"u )]

ol @3 e eoDuol 13T oKzl 05 dlg ¢ S5 5b Cupte 09,5 IS (ggiily =)
ol 3 csodad 3T oSls 03y 15y e SIS 5 o 09)F bl =Y

ol 352 ool 131 ozl a3 dnly o S ,5L o e 09,5 lutily =T

ol 3 e oDl Bl5T olKiily 0 dnlg ¢ ixio Capde 0g)S okl =¥

LXVCC

Al Oleb!

B OSEm95 5l 5ol 4z 5 990 Dloss (3 3 ogat wip Sy Colifse
Sondg alliel 5 3390 Wy loadlie lulid agh (nl Sas il as S
ool Al el (S5 Saghy Gl Gy Sl Jle (Bisal o Gdse iy
Uigy sl eslaial b i Ve slaws akiis (glad > g 8 oKaily 8,5 a8 sy
dos axlas 5l ooy (g)5lo 5 gl al Obul BpdelS (g S diges
GNFIS g, 5 opaiae b 5l Laools alows gz b solissl azily Lo
by g i3 olKails SIS Lol ool dmsly (a8 i 5 b oalital 3l
SIS 518 BV s 50,5 VY GISE Lo jghiie 45 Il iy el o e
Sekie 4y ol bl oole  Bolal (5 S digel (g, b diged Glgie 4y olKils
SMartPLS b ksl o¥olae g5le Jow 8,509, 51 55 Wosls o g 4550
road sbdlgis 5l 3390 aiyp ol lis S sleadl .ol oolaiwl ¥ oasels
sy Dbl | g Slicks ¢ alSails SUISHl 5 Slass o o 3 ge g aiy po wlSitilo
ol oo JuSCid olSiils CumBge 5 (g0l Cudbge 5 (s5,aal o @Kl
a5l YL e o 4 bgy e Ylsn Jele (b ools plis e Llos slaazdly
Oee 1y 055 4y bgyye yustie o554y wilgi oo DY I5w dmmil e (sl o laslisl
Gl yrie g OYlgw G g lolime Alayly amo o i gyll b puzan S
Oslhe 5 09290 Comdy [ BD (n ey Ol Gl laaidl o )lo 0929 abog e
anslz 5 0l 31 Etls el b olSiils 5 L colSiils Jlizel laalgia ) bgy o

el hygel CuisS g oKzl pb )

VR AT e cdly s
VEAVYY o 6 ,5550
VE AT e 4 yidy

13631y WS
Sy

Bo9e

Sl gl

d‘d.é/p 9 UJ oKiily

03ljeub jlaes 2 grumo D 5
539 o

snayebzadeh@iauyazd.ac.ir

©2023 Technical and Vocational University, Tehran, Iran. This article is an open-access article
distributed under the terms and conditions of the Creative Commons Attribution-Noncommercial 4.0

International (CC BY-NC 4.0 license) (https://creativecommons.org/licenses/by-nc/4.0/).



https://creativecommons.org/licenses/by-nc/4.0/
https://karafan.tvu.ac.ir/
https://karafan.tvu.ac.ir/article_150230.html?lang=fa
https://orcid.org/0000-0003-4475-6267
https://orcid.org/0000-0003-1063-0631
https://orcid.org/0000-0002-3921-9857
https://orcid.org/0000-0001-8861-4581
https://portal.issn.org/resource/ISSN/2538-4430
https://portal.issn.org/resource/ISSN/2382-9796

SY-AR casliogng ((VFT) Yo o031,15 cole anliliad ey g S5 SIS 55 FDge &y Camdg il yLuic]

Aodko

Ssysb 4 Cudl 55Tl anlp 5 650k slab ol gly oad syl 5 AT isS (Bisal
Lo ollgs g Culos (Sga Womaid o pwlidogs (Syine a8 (LIS sl ) 095 Jawily Jleb ok 4 f3g0l 2ol
35 ouge 2 igel (Sl 5> ulS (S e 9)lpe 5l (S ol 4 Jle (aigel s oo dngi Jeilly 5 05l
lyz dan ;3 4 g o Bl (oo o Susl daviy (S39yel @elyz o eyl 51V V(e 5 gl
oo Sloas LY 5o aly 5] doo o lis o yimgls 5 )ls e I don adly 10 g wlos S 3545 Lo S0
Sileior G Glytae Gladl y3 1y (aBly () &5 sl Wi ol g )l 3 (b yie Gladl s (e b)) asdy
WS oo et |y Slajlr Sy CoBge o5 Ced Dbk )0 (eern c3 Gilesin (VA g badiud g (Jsu))
g2 45 oS ol 1) jead (al 0gdll g (ad (b yite (85 53 B dws oo ploxl plosle So oS Sl () (s3lu
ookl 5 bS5 TV 17 ) asl 28,8 Jpamme 4 HelST o 35 0925 ik o (Floss L Jpama
VXY (e 5 yspanas) didy Cows Coglbge 4 L3, s 51 12 0lgi s ei s YLy iy Sl 45

el oanl o ol cnl g wlidlge 58 loy5nS Mol sl & o il dnwsgi b plojom (s3loi o Colbse
i Y j500 5l Juols salys )5 slalil 10 aieadle slacs i 4y iy (6,138Ty 51 Jol> sl s 04 o
ool (g B850 Wiy Mgl OS 0 Oleds g DY guaze (yael i diam sloowyl syl el wiilgs o aaiyy 0,8
e 8 glaaiy (Y Y ol 5 sy S Coles oliie 5l ol Bk 5l bl &5 58 Sy Lawgs ond
S Grwed (8 pled ar [ asS oo w0l 3 ) s ) SRl s SYL Sl g caeaily 0b) 5 ol
TV oA lguadld) aily oo S e Etel g laatyzo (2alS 5 ol 10 5280 VL (298 o2

LS 5 Sl oen Eg090 S e i) > 3 G933l39) S pgods 4 Laeladls sl Slesle gile
2 Skie Sam az S1aes @l () Cupe S L plesle S il e o Ced (il oS loadlse
s SlMas! ol Jg ol Glaigd adS 4 ael )5 5 S50 slaisSa 0,8 4 paie sla S5y edlel daolSiils
o olKisls yle coldy al33l copl ol TV 0 (ST 5 Jlake) Wigds (5318 ppgtie (Sglite (sloelSous b canl
iz slp 0 4 yamie s wsllae slaThy 5l lasgerme sbml Gk 5B eo)s W 1) el el Dl
@y eyt a5 Jols pailulis gl sl Lol 8551 aniS slowl iy Liogs slys osill lgzmtils
oS Ml 10 F(V+ 4 o SUgas 5 olly) 2(Y+ +F IS) cal L3, 5l Sloas g ¥ guammo jilody ol cgge
SR AP | PRIV VI P WP S WRJVIPUSICL SR PRV SO I PSR PN IO IR VR goN
el b oles

o3zl Sylil o 1y 055 oliler (Bt 4 (53l a5 S e Leol V(T o £ Sl 5 gl o)
Cogp Jie glojle (gilwaiy 4 bogs e calitrs sloaalie susie Olalllas [ Lol bude 4y «owsl 00 S oy Jle
Ll Sline 990y (patuive 35 5 wloaile (3L oot (i (lojlus (85 pgal 5 Glojlo Ol (Slosls
5 el olgieas oKl G (o o lis MY+ o8 e 5l U8B 4 MY VY bgamgs g o mmenid) €005 092

1 Santoso

2 Naatu

3 Ghodeswar

4 Melewar & Akel

5Keller

6 Weaeraas & Solbakk

" Hemsley-Brown & Oplatka
8 Fetscherin & Usunier

9 Temple

ZA



Gl g (ool ) FY-AQ cacbofsg (VF+T) Yo (081,15 ole aolibad

b S lsear (09 e wamm al iy 5 95800 50l (5 ke slasl (9,5 035 53 Ao 3 Shos 85
Alolid S o 53 1, olKils b pasess oBg 45 ams e Lt (Ve ¥ iculisley) el o] Lol sle
eils ol drwgs g o pawe ol (iluai p (&5 9 0550l o |y €lo g 5 gl bl o oz
g g Gl o 1) g geolRKiils a9 0,5 )15 ( Kin )8 g claiml - solaidl sasio OISLie 529 el
Sl g Bl e S50 g el S Jle (bigel eds Gl ] drel .l 03403 lodias dral> 4 i | Ll
a9y dbize slrojs o Sy (M L 0o 5y 39yel Lulyd bl e (900 a5 LT 1ol ansls
s ay o el Sl 5 b 2l 4y osSnl gl e (5500 55T 50 ¢ aolEils  FoleT pas 5 oo
YoV e g 5 e) Sl o0 gl

ol o)8 e Fui; o calae blas 1y e 51 (S5 a9 550 )0 (68 el ¢ olRiily el (Ko Bl
ol Ll (Sai5 5 50 5oL J“b Ol g 9ms oo KB 1) ol B sanl 15

—S el Glacgere ),.;b Cot olKisls Dl s co ylitd 45 ol dmwgi |y Jaw T(Ve VA )] ISes g o lab])
A s Je 5 S izt 5 (0 o6 sy Jse ol % T J i ) ool plismtdls slo
Sl - Com Mo (golaidl - cloiz| Condg 0,5 o p) Ojeo 4 Glgi o |y gl smils Gla Fhg 0,108 o
s S 4 e & g5 oo )1 D Sh e (01 b s o Shee o 559l JLaily ] prbans Sl -
Ao 395 (I 5 4y jo oIS iile e ol (la Tiag plodee 9 g limgs wile mae ol 3l 3 i S
Slads g o3l wlails dbgae siile Sioan] Hbgmasls b b3l s),8, sl

(oS5 Mt Slage hgmiils a5 LYs pedg sy B lsie 4 losl o e SIS Jow 9
Joe S bl s 65500 5 ol gobadl e S obl s (o el oo glolid S e bl |, ol
Condin g 43 bz ol oSl by S sl o hgeils 4 i o e pes golaidl Jous ;i anel
- leizl Cuxsg o duass Ul ygel Sl iz 45" Sl iiae slibanel> Jow aiy co bl 4 s
i) 355 oo il LT olRzils b s ey a8 el Lol ireten (oK L5 g s e din e gl
TOCAA ) Sen

o NS o il addllae 4 gzl agm g Lansl p cenlie oAl b ans; Sbl (ol opdle
395 (5 ;S 0l 55851 ewl S cdiiS co Sll |) 095 4l 055 (slacuglgl (18,8 LAl o e &S @‘}9‘“—‘&"5“5
o nlpln Sigh axlge JSdo b oogllae Jad GEL g Wojgd j0 Cuddge (sly Cansl (Sas iy a1,
39 ol 6 S mmeds slp T slesaly ly 038 o b hgmadls alKisls Sz 5 p a5 Ldse
YA S 5 L) ol (65,5 Slgmeidls ool Cobge 5 lupabsl azes

a3 g ey el o0l oo omslie & F il o Jle el (slaan T olasi 0, b olegen ol
S sguzme |y 955 slan T b osill 5 b (ledlie cnlply wel Sbj (oSS SDeazs gl culs o
Froteo 038l (Ldlite (gl olge az 098 oaomins a5 90,5 15 )y 090 LB 4 b AT e Sl
5 Jwallg 6 Canlgs 5 igS g w)ls e [iiael Slumsge Sl 101 059 0 i Jelge :x% oS epl fowl
S 0,1y Sy dasiie (L8, 4 Cand 3390 (g3l 10 Ao ()] CudBae 4 3 A5 o 530 pbicad bl
S 355 00 e 4 o bk 5 ol slooliiiny Jaki oSl w055 00 T el b S Job 5 & ot
S 4 e (P 5 Sl (o Sz (o938l iz led,Sag; po s o Gl Ll

1 Bulotaite
2 llgan
3 Mustafa

£4



SY-AR casliogng ((VFT) Yo o031,15 cole anliliad ey g S5 SIS 55 FDge &y Camdg il yLuic]

oKzils S SendlST SIS s Sy oo a5 4y 135 ansl 0313 )13 g5 550 0509 el |, 339 oKl iy
TV e 5 Bis2) G (B O] 13 g (sl szl (5 vl (gl S0

5o YA Lo 5l0a8 50 Jle (ojeal oy (e et 5| S ol 4 (gl g (38 olKtsls
pladl gzetils el &) iz SSE D90 41 5 008 Sullad @y LT (g 0lid 5 Sliiod psle s 5l o,
el IS e 4y Cglans ypaniSS oy B by oS0l oyl gl csloclad 51 ol iy el 03900
Sl ol b 3 sl 055 b 35 dasgey 3 iusgenls i IS sloo yg0 oSty gl 35Ty 51 5y p0 4
g o &l gzeiils 5 Yo v g0 a4y Djgel Cugi g0 p0 ) OA b wlids )5 5 4, AY b SIS mlaws o
csale SUlgs 5l s gel zils ol by el ools JuSizs ol )57 slajijgel 1) olSiils ol 350! 5l odes i
KL i ogn leans &3 4 bgypo diey po bl ao o Ve @l g 9oy (90,0 5 (Jse )l
TN e 5 51 w0 5 oo

S Sygo 50 i8S plnil b)lS g S 50 yiion 3390 Wiy Bie> y0 chegh ) WSy Sl nl by
iy 5 el onile Jiio (3850 iy (59, y anlllas wond (8, sLad o ly o8 Jle (ajeal o5 (led slis 5
4 35800 (syp &5 Sloj Ned Brb ol il ot plnil 13 e ) B39e W slaass ooled oS ele
Gzl sl o ple nl el g il Cess Wl oo (asllae @l 4z 4 )l 5 S o BEge slaniy
5 8 oRKiils g el 5l gl coliiwl o3 cpl yo Jd sealRisls 5 Jlo higel mlaw i) jslaie 44 Jle
25> 5558 o e Gojgel Slasze ooy e Cull; jslate 4y B3ge iy drgi g ol JLis 4 slad >
wulod luliss b8 jsbay Jlo (501 8557 11, Bhge i sloadlie & ctg5y (55 el ooy o
Candg (r SILD 5083 3 (o 990 |y s8> 5 (28 oRils Wiy Collas Cundg § 99290 Curdg (izeen
loadlie ()5St ()b 5l canl a3 S plowl a5 o 3590 1, olRils cl 0 (slaadlie Collas g 0929
Ceol @zl T (taghy 0l & lalins cnlpl ool 4,55 )13 S jlsel 5590 Jle (90l 5o 3890 i
Wy gleadlie Csllae 5 o9z se Condy bl 5 wislaS Jle (g0l 835 50 Boge i slaailie & Con
Wz Jle (hisel 1o @890 2 sloadlie Sbjlitel Condy izmen 1310 3529 BISLE (lad > 5 (2 oLl
Loaidly 3825 (il g o 13390 W0 55105 (Sloo Il )3 caalllas (55 cppe (il @ Gely Holie 4 Sl
Ceload oy (g At 5 o uld 50

S Gl
drg 950 09,55 ysbo ay oS Cl e e (Bj9el g (5 b Sl (i 10 Wiy Sy ke 5 A popie
S g g o5l gthly (SuSS pitSile gz B 5 Sl w35 1E alKails sla gy
e Jle Goigal ey 5o (Bl Sl iy 8ynS 4 az g b Ll laislo o)l cnl 5 GiRghy g (o) 4 WUgs
Slesle S oKl ols sgzg ol 835> (l JO B3ge Wy g (gilwaiy Oy90 4 (g050te Dlalllas By o S
(Y' 4 slS;)r{.ts‘ 9 us‘f— ;L.».Q.Q) b)‘b 69?9 kglomu ) BA....l)s CJ)}.o 4 9 Guls) .‘a..‘?bo tS; )é aS Ceul By ] Cod>
Wy S ez Canl Jaamme (gilwdiy 3l poduomy Slojle (gilwaiy Ko Ojle 4 b oKails S (g3l y

1 Joseph

2 lyer

3 Hankinson
4 Chernatony

Y.



Gl g (ool ) FY-AQ cacbofsg (VF+T) Yo (081,15 ole aolibad

o laelails aloz 51,5 g oS o uulS U151 (S 3950 Wi el b (Vo0 1 S 5 L))
iled Sl (9 a4 (U8 Db 4 lib jo wallen sk cpl I B aies (B8ge Wy Slonl JLis 4 Ll g, 00
wslsyy Jlo oigel o 990 &y sloailie g 3890 & p i )laS (g0 %5 4 g 3l i cnl )3 i lel (nl
Oglis Jyone sladip b B2yb 4z 5l g aien ax 3850 Slain 45 35800 JloS 5 425 (A5 nl 53 el 0ad
oS Wigd o iyl Sladiy Glaica 658 sladiy b aied 08 slaniy (3ige sladiy (Fes S Jbg) 4 il
AV A lewdld) a8 ol 5 ales ooi; algy Sy 4 az gl g 5 Wi L 093 ar Skl Lasme o wiilys o

Ggo iy
potie Sy esibuin (o] 3l am (Ve F (Jed) 05 joes w83395 ()8 50 (Siluin 3590 0 Slalllae (sl
SUses 5 oollg) 8l Cass o S0l Slasio 10 (5345 D 4 45 0 3 glaJlu Jsbo 5 (S0
5 ol A rkae e ((hjsel lasze pla g oKy (sl Sl 35505 5 altus S5 lgiea 5 (V-9
B0 399 Lo jo e oiee] (gommils gubin Yoo slaws QY VA Lis i pind ()55 40 (Vo)) o) Sen
SIS ol syl 4 el L slmolStils (gl o358 oo Alis Syl o 4 gibesniyg TV VA Sloz S
5 Cahy bl nalidl g Cimman oS o (el colislacdled gl wlyn B anles i 1 hgmtdls )
Iyl Jl 50 ple slaellasls Sl ol slawi ;500 5l pled plodlpms g pgac (oo 50 wgllas & 4 e
B AT Q) S g (055 ) T(Y VY ) 5o g pannT) oS o ol Slojlos (g5l (sloSiass
Gly it b il o saloto (S0 51y (T 45 A8 oo iy Ao Slo Sy (L Djpe 4 |, €l
slozel e Gas0l 5l (some Slie 5 €55 ) sl Al oI5 &1 Cad S 0 oS |y gl (sl L)

€35y ol e s s Bl 90 5 gl b IS o S ol g S ol
By 38kes (ol Jlons a5l az g5 wp CoBge pae b Cudidge Lo Glpie 4 wip 0 Slee 4 aglesle
O57e8 b itie & Ay 35 0 Shos (03 (Bl igdi e Win 4 )y 5 W g iy S (BT Jals
ool (ra (VA g ozl 5 g )) o i Sha g2 it S (ol S5 5 Sl 30 22 Gl S e
Sl O, Raag5 a5 Sl o jlo iy o Slee o dty ) &8 10 SOyl Blaal 4y Sbicass wijls Hob o Kawgss
VN lls (gl g ) )0 0925 lojls S 3890 0 Shae 5 2y 3 Shae (o (SRS LLs )l il sl
Egane il n solotie oy plos 311, 05 S el sl ol Jpazmo o 8o 51 518 (5 0 CusiBsa
ol 0 b a5 o o0 STl Slaogas 5 53925 oo o0 Shee wloogas 5l (s e sl 5 ST ol
3k 50 o Slee 5l pelaie e S5 S (T 0 0 Shoe 5l (20 S0 IS 5 S So CoiBge (V41 5iL)
(VT e g ) ol S5l 5o 0 o] Cabgapae b Cubge soiao slis 45 a3 45 Lol w5 olSylr
SES 25 (53 S8 50 QB o i 5 by (a3l g Ik o 5 )l G cel S50 (6l BBge
ool L casid axlge alie (slaoleiinn 5l Alio gloil b ol &5 9,0l (B Jli 50 098 0 4t
QUL o sl oads Sl S0 4 b (558 58 sl e Sl e 5 b e Gladl ) celie
P sl o s gl oSy 3350 § Cenl bl Arsgi gl yas 358 Az 55 S (sl
2158 5 Llse (ol mie (lsie 4 5 99500 slad & (1) oo (ol Jalse 51 (S i glani g il (g aiad 08

! Pinar

2 World development report 2018
3 World Bank

4 Aysen

5 Ali-Choudhury

\Al



SY-AR casliogng ((VFT) Yo o031,15 cole anliliad ey g S5 SIS 55 FDge &y Camdg il yLuic]

3 Skae )5 wlsh 5 Jolse S| (slaegazme baplojls (sl iy Ka0 O)lie 4015 0age 2 SIS 48 (lojles o]
b ol dlie g 053 sl cans g g8 blis STl jghate 4 bb,LL g olpae sl ganto ledbl 05y 5L
(VN7 il g L)) 935 (o0 pal 2 a3 slani

5 ol e o g 10 o (6ot Al onlio laedled o (s 45" s o5l Sy 3890 (sloiy (il
Dl 3350 5 (558 2 So (Vo IV e(s90 5 (b)) s GlaSs (55 o (5l 35,0 iy (sl sl ol g,
—Canol G Jaam b slowl JLss 4y 0y cam il il a5 oo el 5l glacgamme—ally atils edly g & 2y Cugn
5 P e) wiS Sobiwsl ol sl wip walss oo lojle a5 canl (6302 Baiao Lis & Cugn Wy gl B>
J(YA UL O

Olojpe 9 9amd (malS (b de sl o | goins sladnja 5 g 0ad STl Sy wilg oo 58 slass
hoje o Glalan 28 laniy aims JS4 698 (elatal Coga S liie lp g RPN w5 4 s ol
b 6550 9 &8 Lo G2l 5 duzme JolS Glirabol Gk ¢ pins 00iiS ead b (ol (25 15 0 oy (B
9 3,84 pazie (g Snl il St iz @ (Bige Wy dbml sl &5 WS sk b Gl licelo i
45 550 gl (T odlola 5 asle) (Y VA oS 5 (53236) e S5l sl (55l e Byl 51 L35 G
Gl S o )8 Ll aBle g e 050 ity S Sl 395 (e 335 50 (5 Zage wils o ey
a3 g0 Ol W & (5 395 9 )9 (59 wiles alen ulaa] (ol W 5 355 G e oS Sloj el
Sl JLis a1y (6 i Culd, bt & Sleas 3390 5 (598 9y 0,050 5B b o 05 Colidge p Wi oo ol 9
Gl i wyles so sloml ol 181 s a ST goladel Holey 0y g g0 5 b e Sleiel yildl el 4 S
lagazs oy o5y (53)) 000 oge e (igel Slanste (pgzmen (Sloss GBS ,b o (g0, 8 4 jamio g
&S b Sless by g Jyamme sl 08 4 pazin g (o> (0l 48 Sl p L s e sl o s Lol |
Y )l 5 (o) 0iS oo @l cand oo g0 (5o & 28 -5 4zl yo
Pl ud aS ol g el oalall (353 5 Jle s a5 S ool 1) 4l ol Wil o (658 5 (3850 (BRI 03y S

09— Je) a5 o oloul 00938l 151 bgzmails (gl 4 ail o Sliz g (ESud &8 S wlRiils o] o
uLmJLa..\> L.g‘J'.’ aclas w.:.‘) uS.a M‘y‘sa 655 9 dﬁyo 6&&).3 aS ol ools UL.»J ng)“‘“j)“ (Y--9 gQ‘)m 9
5 by B o5lus so ol 1) LaolRiils woadly ol el bl S jeiims gl 10 wpe 4S5 G 45 85y 999 &
9 M90) wamd 18 5380 (cwyp (Byre o |y (LN 9 0S5 I Al e (LB o e ST L) R 5
AR (Y

Code sloygl s (V aopls (Ko 0aiS G pas U3, 0)50 40 ool lus B a4 il Wiy S Cuddge
S, 5 Cade 5ol (65 S Catte slaelas (F aladls o Lol Wiy dy G gllas (550 g 00053 a0
FONY ) Ggd cod JEiie 0y drmgi 4 ke (sla el (1 08 o et | 05 3 4 G gl

@890 Wy sradlse
lp Bl sl i)l e g aiS 00,510 1) GBS B pae (50 ,Sles slajls Bk 33 cubse ol

ool ol LS a5, slice Lol S 03,511 1, ool s, cslngls suly 8LST (slo ol sl asls L

1 Ravichandran & Devi
2 Joukanen

3 Hoeffler & Keller

4 Afzal

\Al



Gl g (ool ) FY-AQ cacbofsg (VF+T) Yo (081,15 ole aolibad

ol Sl hasl Jo )65 5 (650 5 jbes oSl aliee O game plo b anlie )0 oo &ljl &y a5
Sz 5 Slulusl by 20 doas  daolayg, day S wl Bl a1y 055 slaas 3 b aws o ol LbeS )0 4
> 5 Ohd Gl rizme 5 Wiy pgal dlol g alible 0wy Sl b atilg e Ll S b e Koo
Wlg5 oo 3390 %2 S5yl g (V2 VY (5 500) AL oS 2 059 1)) 4 e Ml 350 2 S
S, g sl da 5l 4y (Somy8 oB0us 5,5 18 gy 950 ()L, s 5 g (o8 oS
Ay ol baodled a5 gos 4y 3890 3 o by0 (5)L8 ) dB s oS > 10 00 5 e Wi ool olele SO
aS Sl Qitae (Ve o F () YV Glog g las, (gagein) S oo o)Ll wles oo Slociiy 1) Soeaaly
Ny S g5 SlaaSed olml 4y Wl e (D il e Jlens (S e de S (3390 2 ST 3D
ails so 3350 Slai y KuuiS oS Ceond Cogdl 5 0diS B pas awgi dax DY same Ghpdy 4 SaS sl
SIS a8 ol WS on (5005 S sty | il 5 s szl LT 4 (IS ALES e o5
3925 shlize sblie [(VN) olSen 5 Soliyzs) aied Sy 4 SaS @ ;308 s Sl Wdlge 0 >
Sl 51 & 00,58 Dluol sy (FRYARRY WL S IREC S PELICK SE K VP Ailgs o iy S aS o)l
2,5 S glaezogd wis oy Wl 5l Wlgi e G390 3y S a5 L

Jyama s,Shae § s S5

e sl —

By bl Dlahl 4y Cod 6 (6 pdy o] —

Sl ol w0 yeS Spdy ol =

Fophal =

e Gl &g oS e Sy

EUENP: SUNE SHINTE PO

P )l Gty g e —

btk olbls | pasw 31 gl —

ey ol slacasp

Ny drgs Bl oo i —

9dse 2 )lge Jold 3390 Xy ol Cuda oS aiS oo (o (VA Ko 5 (5325)

(3,15 ol oo &y Dol slogS g 3o « gimam Dloogas 5l LS STiol 3390 0ip) Cbles s —

(5 o5 5 Ngama ot s o) (31 59 4 yomia

(Col ceaani g Gl wiojls Saaaidy )3 (S3lop) wad eass g ldl - —

(Gl By Caidga (6l oS oS D) ols —

(el iy Cerdidgo 0lS ol doje )0 jolts D9:0) (S pyels,  —

(e slaol) 51 b yis a2 095 iyl 5 (55Lubled) Silupbles =

(Col 3390 %52 9IS 3390 (5 32) 52

L Seturi

2 Kay

3 De Chernatony
4 Keller

\Al



SY-AR caoliorg ((1F+Y) Yo 31,15 cole anbibias

oS wleo S o (Ao slrelSags Jle (3350l 10 (ogar 3350 2y adlge (el cilizes o Kingsy

soaddie | rol> oSays a5 Liog ST g Wilails axg5 Jle (g0l aiy 5l sisu 4 lolBays cpl 5l plas e
ilizes slaragy Sl g A laadie Cosl ould (o gl Cpl 0 el 438,55 alowl 9,5 a5 (3890 i
Ol 010 B (w0590 1) porde cnl alitre ol (g B 09 S 5 o0 b Jle (Sigal 0 $39e Sip (galim
ol 48,5 )8

wlad po g (S8 olUGID H0 Bhg0 W g Caumsg (b HLae]

Sle g0l 10 3990 % AdGe ) Jguo

Wailze g olaf

Ol Ju

o g o

ol g Sl idnie jliel Cundg ¢ dunie S poal
AT e Jeas A S leible wolgls ds
&7 095 s fSen il g (Byme s 50k

G5 e o o5 lalge

Sl gl bgmadls Y.

REHPSSIC GO ST

k!

9 gl
PRUL oY
(14

a2 oo b ety 30 o5 (50 w8l el davcs y5l 08 005
(pRails Spae Mol s Ll wodS b jgel o duass
olox L) (Jbo sloSeS 09 uyiws 0 ilings e
Sloas (opdy 755 el il = Jola olKisls Joee o Jgo
QS.....,:/ ol J;m w&asls ).15.47/ rsU @L.;L....; ‘JW“)
[ 0aSiils s o 5 olKiils Lally lRiils o3l ( S
esbeamllg 8 5l e il cas 3« SargST QIS 6 jlaskgorils
sbeamedl £)8 51 Gy Jlissl cao B il g lojes Juass
@52....;1‘) (5L‘”“€.°L7'Sl/ Lcholi.‘l}b S99 5@)[5 ul;) 4 uL..a?u
sl Luyls lsmadls Jis gpadiy e o Jld

‘(oﬁ.{: 9 ‘51';)‘)5 kgtbcli.i}lg “5{93.;‘.31\) k5L€17Jim4) QLWb

5o oy (g5l &y
REIIN

EAR

ool
(v

oS doolKiils S LIS 5oy i 6')‘.‘ oJ.;.J )Ua'.‘i.ﬂ
ol /! deolZiils lawg oads ools w)’ci Cngome g
olenl doolKails 550 yo il ¢ eloszl Layzee g 0olgils gl

o g 53 GhlusT als 5 oy b

Sl F5e Jelge
oKy

YA

5 olbh
PRUL oY
(YA

ez 50 Sam b sla sl hygal S

Al 008 yenss Jolge

Gils gl elfiils g s Y-

B8 Gl 0 (390!

YA

3 ilao)
Oy Ko
(YA

Sl 5 ligel s Sleogas & byye JiS,56 Ldse
Sl sla g b by 3550 Jalye (0 BDle (25
Cuddgn ligal ot Cudbge daby)l (o (e gl
@S &y o yiand (ARS8 glacillad (K gal il
(Oleils) (0528 SUSal i o 2y (4,0 Ay 30 ¢ oli] S

Sl e N8, 5E Jalse

o Sigel sz

LA

9 925292)
g fogns
NARRTA

! Suleymanov
2 Proboyo & Soedarsono

\A#



d‘)&w 9 G.oLS dm)l

SY-AQ aoliofsg ((VF+¥) Yo (91,15 cale doliluad

oaif3o 5 ola oy Jlo  odiugiph oo,
olKitale3l i pul) Sl SISl ot 5 o WIS (XS L
ol8zils abogre 1o oyl lKiils (o o) Lass (0,08 g 4l
i)
2313 ol Sty 5 5,3 Bl bl iemd olis iy olStils Sl ’ “’T;: .
ARRIA o
oy 5 ailings olfails g owlids olu sy @Radls oo olKisls :Y) '
igyce olKitils 4 5 pally shiss o 55 05,5 s
“ o X s> 6y o
i FT e TEOTETES Rab sy s s bl Yef ol v
§ e ¢ ale Ul .
(¥--¥
¢ AL gloasl y ¢ puine olKiils ¢ Jlo SaS ()09 Ly yiwsd ;o » 5 SL)
, @iz sl pb bl
@lings e (luazs oy gwpwd «otS b (el . Yo f PRUL oY A
B B £o,l0 53l gomiils
Oyl oSzl ligmiils Jala wlEisls Joee o618 o 5] (vt
WDy Cogh WXy e Ny el oy 0dd S0 CudlS 155)
R R iy (Fre Wiy pedl oD el > ’ o Sods ysd 9 o
&y 059 L)l e wleiel wols ) (o jad e il s ARRA O Ken i
sl s .
O )0 SO Yoy
5 syl T S (ead wdaliyy eloas g S Sl o Ldlse 4> |
: g 5)
i o il sloadly bl | slaol ST Sl aliy bgmtds olfads  YOE ':’Y’ 5\2
o -
Sl 5,5k
5 chaoe (09 g « olRzils (g piine «oeksS b Bjgel
AT U WSty e (Il KaS (08 ey
g il j0 Sal (iiae] o8 any 5 wlKitils jliiel ¢ 554 iSS ol Sy alisls Wiy )
Bhe>)
S el i oS KA Slaay o e Sl et ’ | l’;; .
i Slss ik 5 emads [eaSadls Jolo sl ’Qv) ;
: o
J)L-..a wl&asls o)"_).'\‘ ",.i.u.n /&;“\") J.‘;m ‘FL; M““
ollails 28359 badl p cgmiily [ oaSisly s canal>
609‘” osls “S>§ U»:)ls Lngc)'JJ
ogilly ety o dids ol dasjsliwd g s doasly cuaS . 52)S)
265 Slejles )l b
Lo b olyan loams sl oSl & 90 45 Dloamclig 6 VoA o Ses Y
~ T sl el ey y
Sl hagh (gl (Y++A
| ol . Lt L oKails sl r:lj ™ 9 Oygdl>)
ols & Ay pd dawg ¢ "
TR AR ST SR T B B e by YeeA e Y
sty i oK gl ‘
(31 35,5 5 AYeeA

! Stephenson

2 Dawes & Brown
3 Bock

4 Dennis

5 Dao & Thorpe

6 Joseph

7 Kerin

8 Judson

Yo



SY-AR casliogng ((VFT) Yo o031,15 cole anliliad ey g S5 SIS 55 FDge &y Camdg il yLuic]

Ol & 2B by (A3u ol 53 Lol sl ou o) Lal 3890 Wiy dintin 4 Aag (ol Gl sl 0 vz e

oy o Gissel o Gise wip Sl 5 Bse iy (galy €8T plail (21 5 (B slatagh 5l (S
S5 s 4Pl Sjsel waaz b WBails (gilesiy Clgie b ogs Alie o (Vo VA (lear>) 0l dals
Sost &l 85 el 5| Sl Lol slaed B o gl claail sy 28 35 00 455 play oSl Wy Sgugs
St s SF il (2995 g Capoe Sole 1390 plndl L3 258 4 (Sl Cel 03¥ 7555 50 55 by oKl i
el dals gl g 005 0lKitils Mg 9 DLl Sgage 0lKitils Kb Condg Sgage o 390l Slods CuhS
e (e g oRls (ogat 0 (VN ol Sen 5 Slble) (g e (e Ly bl 9 (coges Ly,
Cople g &y dged o g0 LS T sloasdl .ol ools 1,3 P gy P S o L X\ DU P RLIW-A PR VIS SO
GG cpoled g ()1 slooges Jule Ll ol 039y ji5e iy g olSadls Wiy 5l gzl STyl 5wy
laailze 15T wad ol (Ve VF woles (gols b 5 ) Lawgs a5 55 aly olKiils J3 (6,500 Liwgh 5o )l
N 059 G 2 (esled Sla Ty 9 cuas osiodlf (Fhg e (g Jald) S g 5 %y ] 25T
ol 5 el Joline g paiiens 3B gl Jlomsl iy 5 BT olic oo 5 ol LaS s el o simis
2 et B Mallir Sl g 5 Coaied (g 5l oy Slass 5 (STyol 13, ip (G83 pgead ol
Ol ;b g Jle olRasls Qi laie b cawghy (VoI F () Kon g B592) 0,lo g5 ploy olKiils aipy 059 (i3
jlre 4 atly oRisly Wiy Cbal o lis Gregh sleadl wols plxl « Gladl oo rgilwssy 5
S e ilings Lams o gs oK ¢ pmtils Sloas (Ks8I logils alior sy e Sanelol el
cyuinn olRils o olEiily gladalsy (ol Glulids (358 75«5 y9ld ()l (39 Al olKiily ol arel>
Cld Cd 0Kl s cgomiilofolive] Jalad (UGl ¢ Jlo SaST 11000 (i )0 (g0l CoudS (S
o 5 QLD ol s 52 S8 15 (1 (392 o720 52 5 SBi9el (1092 AL 5 5 0SS O gl sale
ol ol €olEtls ol Jlo sl go,  (slaslllas wlfils Gl 1 i Jolsed lsie b oyl (V<A
Sk SY g € Jads (gl oasl b slal (lgzidls Sl 5 5 50 Jelse (niees oS 0ls (LAS gy slaacdly
oS 0 et Cal 039 €Lyl 53 LT nilow (5T ieS g Kol Lawgs oo 48l eams Cosgesro g
Corgeome 9 SoleS? & Gligzddls plo a4 ol s €l (slaizl —golall Condg glls a5 Sbgmiils
5 Gl lgie b ciagh (V1R doVISLD)  aies o (65508 ool €loolSiils Lawgs oo ool bigel
Rl 5w (LBl 5 s ra Cogr ol (LS agh sladidly wisls ploxl «33ge wip o (Slee oo
L s@gh (V1 ol Kan g gugiil) w8 SaS B doje 0 0y Couddge 4 wilg so canlio 855 (5531l
ols oylas Liagh slaasl aisls alould™ IS g 5 olKiils Olseil o )b gmiils Slowonas S50 Jalge Juoo» olgie
295 5l 45 e )38 o 8l 525 olKtdls Dl (sl s e stz B sk 4 45 lelse oS
2 S Slanyp 42 1 (5550l (e 5 (el Glaasly CusS 5 oS liel Condy (o dne S
S5l gl yadion Sloiegh b alitee oz ) asdllas ol ol il RLils 059> 10 3390 iy 8L 40 Sl
Slos (M 0l ¢y SKs s Sgame |, BIKAS Wy Sl sl lre (V) F (o Kos 5 B592) ke (sl
o PR (gladals ol b o 1y 755 ¢ o559 Aol o olRzils o lal caibivgs Jaro ¢ g olRKiiils ¢ o gzmiils
Cai o oy egm il obisl folad oblSal o (Ko (y3g1 oy 53 e i3] e oS €y oSy

! Escalada
2 Terbuka

\4d



oy 5d g ool oo SY-AQ casbiogrg «(1F+Y) Yo (3,15 sole anliliad

Gtetee (T VA ()l 5 QLD s o a0 <8l (390 (s )0 5 Fmaly Gisel atas ozl sale
B IWEC SRUNETVE PP RLVE K g oan] jo Jad gl sl 1) ofiils Ll o flgmisls Slow 5y S5 Jelge
dho S gl Jols | olRiils Sl 50 Jolge 55 (Vo1 ()] S02 5 guogiilin) codgad Sgaome WaolSiils
U"‘ )b W) rhl?u‘ 6LQM9)J 5090.\2'.0 )«) )fab d).la )| | 4.»3; r:l?u‘ L539’° JJ)J 3.»...0) )») L_;Lf-‘- L)"’)?"J 5)? )O
5508 pled dzg ol oals adly clad g0 & lbacs sl g oo a>g3 3890 &y | o sbas> 4 0>
o okl 890 (sla )l g il oS 5 Lot gaw ] yo a5 ol b j8 ity S ragh 3l g ol
)90 Sl g b olBils pogasdl Je Jle bigel 10 3850 2y slajlas 5 smalx S 5 S0 slagiagh
Jelo g 3890 iy el Cumdg g 390 2y sloadlie plolil Jlis & (Reghy (nl eizres 9,5 8
oKl dj).g s.>353 oo bla w‘ys‘o aS Cewl 6‘45).’> 9 6’3 oKaslo 5 L539’° A})g s.,51.|a.a 995>g0 g.,u.ua5 S

&S a8l B l (40 )5 5 jekaie 4y oo Saly g wled ateis |,

oWl y

Ol gy el (Stnsod — diwog g5 3l odls (55905 by, S 5l g Slamwg Bam L 5| rags ol
Oy 5l ooliiwl b 4a5 Ve slass .l (glad > g (28 olRiils 8 s o canS Sy (6 lel Arel sl (oS 5 iRgh
5l ools o g o ool aidl i le des alae 5l boosls (59l ,5 jekaie 4 oo Sl 3 palgls
ohos Aday 3l Oloyee jsbar 5 S Gl b aslae Galulyy al ool b 6,380 by, 5 (g el
Sy b asllae 5590 (5 3 5l S o (g (nlyd ol (ganaies IS sledlgie jo g gl Sl 5 90 slaaS
sobate 4 oS sl 5l e L el (5180 leds 0,5 2 b dslas (5,5 sbaS g )AL T B A Y
Gl Lol 7S SaSS slge Dledol S (indis gla g 5l o Judos g osls jliel g s 5l Ll
OBy ol 4 @l 5 baslas ol ST 5l oolaiul 8590 ;0 .ol 00l oolainl o Kiogss sjbog> o
o oals Lias Ll 4y s g 0l (6,910,515 5l alBlaz g (s5lge D ygoay osls yimghy cnl o el cdpw,
G915 50 5 Syl .c,w|oA.;L;’;g"Lc)r‘,.mLé.clJ,‘:.:Sgi.,.;S:jloougl)oﬁlalﬁaﬁ)I}L@T%E 3,509
Al 5 S i Al (st sl & el o335 £ S5, o sloaly 5 lotioLnn gt o loosls Ll 5
S slo sty 5 bl Al (s 45 55 o ol 5 ol lions o ol il I S, syt s
@bl oS ln ) (Jg08 (Sudgn gl o (6 )IIEUS Al 50 93 53 (gie gy (nl 3055 (g b, 5l Dlgise
el 03,5 a5l € osonalive 33153 Ao, o s ool

PAO = 2M/ (N1+N2)

3ylge adS olaws i 4 N2 g NI ol JJ380S 90 S o (6)l080S 090 Slas M 598 Jg0,8 jo

)| ;‘5 Cnl (J.als dB‘s;) s_§4 9 (&‘y tn..\s:) )M O PAO )L.\.O.o o £9S 9 Js‘ )‘JfJS Ja...vy (AW Lg)l.\f.\f
LT S e (6,l3508 0 g0 45 345 05 VIV g ATY s 5 ol 3l ol 5l ool (635057 0 g0 Slows s el laaS
s a8 ael Casody /ATY L ol ool dlne 38155 Swo ) 393 Jge,d 5o Slacl cpl ols 13 L og 8,50 VY

! percentage of Agreement Observation

vy


https://parsmodir.com/db/research/theme.php

SY-AR casliogng ((VFT) Yo o031,15 cole anliliad ey g S5 SIS 55 FDge &y Camdg il yLuic]

4ol sy 3l oolisl b e ol sloosls il (5148 > g 28 olKiils LSS Jolis (g Lol dral oS s 5o
SIS s jekaie 4 Tl aeb jtuw p cpl 0l (5,910 ,5 (g e O L) ) gl ) oSS b
sy b e lie 4 oSy LSS 51,8 PV (g il Yolre (g jldte (glo Lo ool jslite &) s b
O295 5o (el 00l &1 Y Jauz j0 0l 31l i liicamas Sledbl) aind bl sole  Bolas (g S diges
Condy 5 957 ge Conds Sa0aNle alie jolate 4y (25 T ool S1BISE Ll glaosls el g 45 (sl
SO L 90 Ja;‘j) Lg)L)L.M “r 6‘)’ 09“’)" u)‘ )‘ o el 00 ool ‘;..o‘ Lglmdjj.&n 9 LQA.HJ}A us,Ua.o
SPSS )‘)9‘|n): d;).la )I u..?u ‘_’.:‘ )L..: )90 6Lbu}40)" el 00 oolatiwl ¢RJ§A » usl}a.n 9 99>g0 ms O
5,5 5,5 00,3 80 (el plinebl s g, ol 5 e b 38 3y K L g 5 e 8 ol
aSews SMartPLS )‘)5“&).:)‘ 4.‘09,«).‘: le"b)""‘“"j Lbd?u.w O JaLuJ WMLS 33y 6‘).su.u.’>no$bw‘ 03
Ll b it (g3l sost 5 395 131 ol ool sl o soliial (s s E¥olae sladae Jalos 5 ¥
ey oIV 5 ey Gl oo 85 s 390 liisS ST pd Sl eslial b slad o 5 (38 olSils
ol 00 o0ls ULMJ A J5A> e oolaiwl S,90 M[JW)J )‘)J‘ ‘SJLJL) 6LQ44_9L: el 00 4.:.9; )Jaa

w3 Aol y (bl .Y Jeuo

EWsys (Wl cops  ag8 olas o 3,
“IVA o o2l g )
<IV¥ s Sboo)lae g anse Y
IAY " 2Rl Sl g cleas Y
.Y X ol g ool )l s cliks ¥
NG 1) igel Cubae g (53 yaeliy I
n ¥ oS.85ls Coabga P
-ag t5 adli_jiowsy JS v

AR )‘ i PR 61.‘2, e S5 SS 6‘)_, CLJB)S Lshzﬂ rgw U‘)"“’ as AR 0 ul.u.u Y J3u\> Lgl.b‘\.»ﬁl-v

o
apd o L (55 atle 5 loazs e oy (o) anlllas 890 digad S>lilures b yie Cuxdg
PO a7 Jlo Feol S e ) slass adols LSS oy |y a5 VY g U5 1y asdllas 0,50 diged 5 a8 T olaes a5
O gl gl I8 leass Syoe 425 VY o ousily o s 9 Jlo B0 &Y g Jlo $O-0- & Y Jls fe
505 8Vl YOY 5Vl Yoo¥0 L, Y o Vo 5l a8 L5 ) slawd il (658 e S i

sl 5 adle i g Jlo Y
sl 00 &SI Y Jgaz 50 QLSS 50,85 FY diges ctlibcunes ol mlbs

YA



Gl g (ool ) FY-AQ cacbofsg (VF+T) Yo (081,15 ole aolibad

Glad o g (S8 oliils (LS5 s libcares Sl Y Jgos

woyo e Je oo
Y Y J Y- YD ™
AA7AN \. Jyot v
YA¥ 14 J fe LYo
NG \rd Jho §e 5l i
YNY 4 ) Cnni
\Alid A Sye
YVY Ag gy hazs S jae
[NNAS v Al gwlid )l
\Y/¥ a 1585
4 f Jo bl s Ceaas disle
ARTAN A Juy-bo
AATA \# Ju oty
AAYAN \# Je Y- YD
AR7AS Yy Jlo Yol i
Voo 4 - o>

Al i S5 yaiomad awl ool &)l (g izl DY oles (g 5ludae jo aslllas 850 diges Condg ¥ Jga o
el oy S5l o b date (gl cnl 50 esinl ole Julos 56 55 ool 590
el o oals (i3 gllan 5 39750 Comdy elul adlge 2 & bgae (295 T geil @l ¥ Joer 50

Gpgi Wailie walho Curdg g 39290 Curdy (295 T geil F Jgua

_ o —dll it b, o0l T
P = oSbe Candg o5 o gi ol & ,ﬁ ol =
Value (s ozl 4 Skl
ofe e oBuiolo o O DO
SR RS sl C9 (v-1a S R
g YAY s e g ypmntiied)
e ¥ B3 FI3 ometso olSzils Caalic
-/¥ay FIAY ol H5 Y-\
/ ATV o F5 O 5 Sj97) b slolSails o pasets
-[FYY fVF she  C8,GY (Y)¥ laolSsls G
IAYE YN s
. S92 g0 g 2Rl S e Lol
ofes H2, (V14 il St 2
NIY2 AT ollae F12 o slmelSadls j3 hndy
<1574 YIOY  sgrse OSes 5 B35
A2 .
ofoe ! wislogls) 5 (V-1 ¥ Kidls s el
JEY O FAY sl J3F14 2 TR
()4
[+ e Jrazs &3
JOVEEEY gl (YA

\A



SY-AR caoliorg ((1F+Y) Yo 31,15 cole anbibias

wlad po g (S8 olUGID H0 Bhg0 W g Caumsg (b HLae]

p.  —dlil o o ilwaiy gl L gio
val . Cardg oS ol g o ’
alue Jbxo ol 4o Lol
<IYSA Y/a¥ Sg=>g0 D4 ‘939,‘»)“39“ 9 94943};)
s ’ ¢ mn
«/fay 150 ogllae F11 (Y10 N2 Oonre & Oy
-I¥14 VIEY  semse e 5 B3s>)
Gl g SL) (Y- VY g &lio (09 o ywd )
oo ' 9 A
NI YA lhas H4 5 (T F () Ko S slocale> |
S
(F 19 wislanl) >
S
Y- VAV gz o San 5 Bys>)
G5 9 Jl;) (VN ¥ .
oo ' Locs oy 2l o Sl
dbee R lhae c7 ST F o San TR R TRt
[ARRR P
IYYY O XF agmee OSes 5 Bs>)
16, E7
ofoe =0 wilases) § (V- V¥ sty Sleas
N E R 17 ST Vic 1 ot
e
/ SAAN A 9290 821 g 09 3 53929) FEECEN) B ICERCREL o
-IFV- A4 sl 13 (Y10 (o 5 &b, olKgle;]
" AN YYD ssrse B12, 5350 3500 5 32599 ) lesl) (Kb Ui
JRY RS sl F10 (¥ (00 5 la IS WSS )l
/ YA YN o A1 Ba, oMSen 5 pgeiid) s
JVA R gl D5 (15 ST 2
JAYEYIEY s RN )
e ks 17, PRI S R olzils abbgors ;5 o
S¥AY O HAY llas D6 (Y10
-I5YE YIOY  3gee OSen 5 3j52) %
ofes :E]flg wdiledw) o (V- F olSzils ailiwgs oo g 52> ¢
-IFYE R glha L
(¥4 &
-I504 Y8 e Eiils i glacolls w
oA = s 6;- a3 - e 3
JOAM FYS oolae  D7ES (Yf P s S 2
! (Kils
oy T WA gz
. A7,C10 (VY ilel) il 9 Hlojee Jrand (Sl
MO VST gl - e ©
VoY YVE g Sugmidls olozzl Lyl
e tatal F7, E9, (OF14 wislarls) 0L sl ll b
- [O5Y FIYE oolhe  BlL,114 (o7l slaJsas)
e +/Yay YA Sg>g0 D2, OlyKer g (ygunl>) ol Céyiny g arwgs
Siak ey wallas J10 (YA Sl
dEeF YYD s
Lata San 5 5L
/ B10,G4, v g
oo wiilondw) g (Y 8
S FP0 oglke  CILAS . : <
()

Ae



d‘)&w 9 G.oLS dm)l

PY-AQ aoliofsg «(1F+Y) Ve (8,15 ole aolilad

p.  —dlil . o Gl g1 sl L Ugio
o Cardy N o g ol -
Value Lo oils yo b
/ VeYd YT sgrse c1 I Kan 5 ikl slac! gy olSasls als
NI £V wsllas H1 (YA eleiz] Jaome g 00lgils
) <IYYY YIVY RYCVS Oy Ke g yguciiinl) Al 5l asd> g ol gl clils
e F6, HE
AR\ {1 SN (9% (-7 ol
N/SEIR VAV g o300 § 32529 0)
bl c2 PIOF 9 2990 » @55" al)é| - Q.mL..y
e * s 5 1) 5 (Y10 e
-I6VE oY ol 5 oEasls o]
(1o
+/aY4 Y/fy Sg>g0 B2, E10, g )35 9 53939 ) ) -
7, O 039 () Sliks
ofe w8 999 5 (V10 B
- IOAA YL gllae Al0, (030 3 olKigled
D8 (Y10 o
: B
Veev /Yy Sgzge F1 giges 09 9 529292 '
oo Is, w5 5 ) 5 (10 (glog) T s &
SRR oshee  Eri w7 D OB &l %
' (Y10 Eé
-I5AS VYL e ) (Sat 5 5353 &
e bkl ES, Oy sonitdla b olSils Jals -
SEYY O BVE gl D9IIL (Y ¥ E:
-JASY VSO ogrge i
e G3, (714 iilogls) Gt b olSitils L,
Niant fIvs ol 14, H8
/ JOYA YDA ogmge c5 San g gesle) o
NI £/04 sllas B9, 113 (Yo A 7908 =)
JOYA YDA ogmge Al
e ' (V1D a5 5 5il) L5l sladl
JFAY FFD gl F9 e ki il
eee o YeY VSO os San 5 Bie>)
7» GG Ml sl L ol 2o 25 Le
-[faY F50 gl HO (V¥
VSR YIE agmee D3 O Ses 5 Bs>)
ofee ! 4)‘.4)...4 u»
Niadi FEY sl J2 (Y ¥
. V9 waleda)
IR YIAY S9>g0 J6, F8, 9 - 3 o Jlit o 3
o B8, O 5 5 ) L
<IYEY f/af sllae E12 14 azallg 8
Y- V) Srse g3 S5m0 § 325290) %f‘
G7 - £,
e ! «oys g g5l0) 5 (Yo 10 S gol zils cuis :
SERY S s 12 T o i
AR g
TEY YN g Ll 550 el 3
e ABHIO (Y-8 sk i) o v
SEYYEDe gllas eallg 6 £
(>
-/fVa AAS S9ge RS
e B6, H11 (Ve ug i) heasallg b Jid oSl
I Fesh s © & ’
eeeIVEYEY  sexee A3, DIO, gl Sk

! Noel-Levitz

M



SY-AR caoliorg ((1F+Y) Yo 31,15 cole anbibias

wlad po g (S8 olUGID H0 Bhg0 W g Caumsg (b HLae]

p.  —dlil o o ilwaiy gl L gio
val . Cardg oy ol g o ’
alue Jbxo ol 4o Lol
H3, 112 ol SKan g Hlbh
SYEY OB gl OIS O
(YA
- IOAA /Y4 Syge g 390 5 33509 2)
e B7, PIOP 9 92929 o] ke o
-[EYY BV gl A9 (10
-[$Y4 .5 Sy>ge e 5 SL)
oo C3, . wole sloaslin )55
NI I8 ollas Vi 523525 (FF e sl
' (F\F o San <
iard YA Se>g0 e 5 o ,5)
e B3, O 3RS Lo s 5 gl
-/faY Y150 wsllas 11 (Y- A
<IYVY Y/ 05 5 gyl aST g 4z
ofee LAk n (19 il Oby RS0l oSty azg
SR Y gl P
SVYY Y/E 4> D1 5 hemiils ole LUl
e ' (YooY gl 5 sl 5 ~
-[0VE Y sl 12 S Sl o
“IA+ YA Syge lSan 5 B3s2)
/ - eiilondes) (Y ¥
ofe e ]I - ‘:h ..
JEYE RV gl 5 opmle) 5 (12 TARTS
(Ve A oo
AT YT o B5 (05 5 9259 2)
oo Al4, Sy o (Y410 8231 &y e (o jisd
AVEOEY gl H12 IS ° ? T (o
(YF ) Son
DAV YIVA S9>g0 Oy Ke g ¢ yguiiinl)
5 Sy (Y1$
F2 .
e ’ Y-V F ) S il
IOV FY oshe G819 < S
O Ko 5 B92)
(Y1 %
AARIA At RYESW O Ken g B392) Candge
/ E4, 113, N » o
ofee wiilondw) o (V-1 F oS (sl sl oKiils
NI 00 glha A8
¥\
BARY ATAR S9>g0 Ol Kes g yguiiinl)
F3, G592 ¢ (Vo8
O As, 7 A 5 e
“IFV- YA glha 110 S (V¥ ) o
(A ailones)
NI V64 295 o Sen 5 B552)
= SR ke s sl s
e ' wiilogl) 5 (V<) F
/A9 A7AYS \_,51]4& 111 14 uL‘ - 250 oloss
( .

AY



RULSEE LIRS FY-AQ caabiofrg (1F+Y) Yo (8115 cole aolilad

oud 5 badlie alod 5 3390 Wiy sl Dgllas 5 39290 Comdg 6 plp RS e (LT Jgor slaaidly

Gl SYolee (g3ldae Julog o SMAPLS J)58ls 5 5l abogype yuiiio g Wardsiw (o bl f ol jelate 4

o laen Jale )b jlade el o ool dole b iogh (ol yuitio g OVIEe o ol ools lid sae Lol eolanl

P9V Ceo ol Jade WS G | abgye it (293 Wl IS 3590 Jlgw o Gloy el Vg 0

U“;u u.g‘li:‘]ay).a 6[.@&:170 O PR AJ)JAJ o[- LgYL &n&)b)‘m ..).5‘5/.1&}»..0 M u.o.wd.:u)j.o u..l‘).\.ﬁ

5 o 3)lg0 g a4t 32 olKadly pgar sl pise g S5 (pu abal ) ) Jloged 1o sl oadools LAY ) Jloged o
Sl 00 o0l ul.m; olKidls M:.&Q}Q

oIS Cardgo 9 (Jlo 0190 g 4 3 OIRKLGID pguai (G yutio 9 Y Iguw (yw alaily ) Hl0 903

3,150 5 4 52 0lRils g (5l yaiito a4y bogyyo EVlgas ale (b aS Sl 5leans o lid ) loges slaaidly
Loy yite wlatadlys o>y a3 90 SVl (pl by eansl <100 1 i VA Jlgms o olKails Coadye 9 Jlo
by 100 ) jieS Jele b oRidls CusBas e VA Jlgws Jole JbaS el SS @ p3Y S s 1) 0e5 4
A Bde o sl 5l as

5 Slojbe G wlbls )l g Gl o alRuils Cllal § loss gla i g OYlgs (g alal, ¥ jloged (o
el 00l o0ls lis g0l Cudidee g (55 a0l y

AY



SY-AR casliogyg «(VFT) Yo o 0y31,15 sole aolilind 5148y 5 S oINS 45 Bhgo Wiy Carrdy 2l yls]

9 il (392 bS5l g ol « BIELIS SISl g loas 5 puio g Y I5an (s Al Y jl5905

ogel Cuddgo g (53 a0l

(PEls SISl § Slass (gl uite 4 bgy o Sl ole b a5 lowT 3l s o LS Y lages slaaidly

A 8)90 SVl cplplis el 10 5l iy (Bigel Cuddge 5 shjaaly g Slojle gy Slbls)l 5 Slinds

Sl g SVl5 o dlal) g)lol T ay by e sloaidl oS s |) 055 4 bgyje piite wilatuly ogsa
ool 00l 03l LS Y Jloged 1o yidgh

& i gldalgio 4 abgpo gyl T .Y Jloges

oo lis 45 Gl Caws 4 VAP 5l iy ibgh (sl paaie S Wl 4 bgy e (o lal T as ols Lt aaidly
e 0 45 Ll 5o 55 s T T sl Julons el alogs 1o (sl puicie § Wl iy Joline alad) 3925

S 5 4o g oy
5 S By9> p yudas g i8S 8 Siagh dxgi 050 S Jle hjgel 10 3850 ladiy (55, » anlllas
Jelo6 5 3350 Wiy Camdg bjliel JLo 4 ol hagh oM (ul (105 5 jelite 4 g Cl 03y S peio a8

AY



oy 5d g ool oo SY-AQ casbiogrg «(1F+Y) Yo (3,15 sole anliliad

u‘“‘bﬁ)) U"‘ lﬁd Uw..?u ) 6)Lo1 3.3AL> W 6‘45? 9 SJ oKl B 4_935“’ J.:); UB.UQA 99¢>90 w.x.as Gl
&y sbaddie ragh ul 5o .ays 8 bl wasils )5 ale JLo 1O (oYL oS glad > 5 8 oRils 5 s
Gk 3l g gl (slbyomg i olSails 8 s b alas 5 (6,55 Sl 550 o) 5l e (el 0 Gige
Sle Siigel 10 3890 iy aS ol L gy slaatl 38,5 (g ile sogr (5148 > g 8 oKiils 5 15 b alas
(2Rl g Dlbls )l 5 Dlids ( Rails DUl g Dloas ¢ Jbe 5)lg0 g aiy 32 olKiils paad S slodlgio ||
w$ O alo UL’“‘J u.,.m”: Lngwb o el 00 J&M oKaislo ua.xﬁyo 9 ‘5..:)9401 WAB}G 9 Lg):)Ml)):
39 3,08 3929 (g lo sre SIS (glad > g 8 oKl jo 330 Wy slodlgie j g badlie alS Cgllas 5 390
PL’ uam wlXidls Cualae Lngi&];a LY .]05;)& ujl]a.o 9 99>g0 WS O Ll uJM oKasls )15..4: S.Js.n.c
O B i b ojlae g Az Agie 10 050 oo oKl o)lhye 8 paal 5 Lol Lo sl olKiils
Slacolex g mlbe (35 wiwd ;3 5 (e (g LS Sl sloadlie 4 bgiye Cslla 5 35250 Condy
ol (00 5 aib]) oitaloj] s yiul) gl SllSel g g,0ll oloj g ,lehs @i, 90 oyl Juams oSl
S slaadlie 4 by o wsllae 5 99290 Cundy (m SIS (i Slejl (g DLl g lisls Hgia 5o
5 Gpyaaliy Usho 10 .ol (Colwrg) T &l 5 Cano b olSiils Lulg, wnsl> b oty 8 )lie sl po
0L x5Ok 2 S 5 az g slaadle & Lgye glla 5 S92ge Cundy (o IS ity (SBisel Cuibye
oKaislo u.:.x_‘)}o :\J}Q.A ® Sl U)L..am.”bls )Ua.,..:‘ 0)9A JAT)Q 9 ‘v.]am ‘Smli....,b —LSALC 6LQ4A[))J L;)‘Jf)" g‘5>)l>
uLtJJ‘) G(Y <\ ‘U‘)K“"@ 9 5...45.¢Lw) L_SLQML lJ L.SL"“"'l)fVQ U’““‘Qj)" L}"‘ L_SLQA.JLV Sl ol 4 &ML.O w,wo 9
suw)ls )JL» &w‘«.\?- ‘Ui“"" sug.uam Cougaimo g «.».».LS 9 JM ‘5‘)4 OMT )Ua.u‘ ‘g_d,“‘")}"" 6L§bg\>‘5 E-AHQS 9
Crnnd 0Kl &y (LISl ¢ Jlo SaS (4055 o yiwd 43 ¢ i3g0] CahsS pitne olKils ¢ By (sladali
.)‘)5‘ Ja.my oKaislo uL?h;‘ M Ay u.‘)l.:)é 6‘]" OO oy 5O g w)yo] Aoy rJ g}?bm.)‘é/calﬁ [N}
Wgyeee ot 4 olSasls el 4o Corenl b (lalne 5l g0 ks 15
395 0 ety gl (slaaidl (ulu
39ys0 ot 8,2 9 (8 olKails %y Sy y0 ol Jalge I (o olSils pgai Siplw azgl -
Dbl g slarwg slacles sl b Jle joj9e] 359 10 Jlab slaolKiils Wgie g o Slpiin
5 03,5 ol lhgmmails Hladl o 89> duanie b ol 3l Hollae Cuimd o b5k celio g5l
AR drgy
lodi jo S8 5 (and (9 5l gaieo e Lulpd 505 @8l 3L (g o0 (Jlo 8)lg0 g oy jo s )5 —
25 Solex (lgzidls jloss o5 slaely g Jlo
5 SleMbl (6 ,5Ld (yezmen DUl drwgs b Waollails canl ygn Rl UG § loas dgin o —
Al Cols ) o diee aidy g0 40 lojpd Jreass Loyl g olBuils Sgym g o slad o ol
5 Lol )15 5 lolSiulesl (sl SISl (0,8 wal ) ¢ alKiils slaculu 5l eolitul ailes gl 1) Gon
Bled SaS lgmriils e 4y wilgs so Dbl (6,5l3 859> Dloas 5 iyl dy iy g s
Cato gladle o Sz g Caio b dali38lg5 g olo )3 alowl Slojlu g lbls |l g Clads dgae ;o —
Olewho g LolKiils o ylgoriils i 4y Wlgh oo (60,0)15 slaadli bl 5l coles g olKiils laoee 4o

A



SY-AR casliogng ((VFT) Yo o031,15 cole anliliad ey g S5 SIS 55 FDge &y Camdg il yLuic]

5 ogee Lalgy o8yl sl eolaiul 5 olKisls slacoliny (Al yuizmes Wled S5 Jle Uoyeel
o s cpl sl SLLE 5 3o S elaix! slaailus,

oby pogate () by Ghigel Sla S g laoye0 ()5S (igel Cudge 5 (s yaaly Agie 3 -
Gigel SO ames plate (Bjgel Slaaslin 5 (hgddls lp plate 5 jotne Hobdy (oucdS
Giiloly pizmen ST SaST bgzmadly Cbkil 4 51945 5 Hlgmiils Lix 4 wilg e ICDL
Lol P50 Joast cp )0 geemiils IS a8 b sl eolaiul g olss ez slaolS IS

Slawge 9 LolKasls 3l (g3l ;o giils 4 Lale cin slacl Cons WlRuils Cousdes dgin o —

3 51m 0l 3 ot G55 5 o 1 e 5 313 5l alols gllan s b Jle el
S )| WL.A )a..:Lb Sl M)L\a 3] ‘-’J‘ aS el 00 );w > Le‘.\" LY ‘SMJJ.M.:J ulio‘ le).e,w 2.ML>

References

Afzal, S. (2013). Factors influencing successful brand extension into related and unrelated product
categories. Asian Economic and Financial Review, 3(2), 216-226. https://archive.ae
ssweb.com/index.php/5002/article/view/987

Alavi, S. M., & Khodadadeh, S. (2017). Investigating the Effect of Brand Identification on
Successful Brand Extension: Analyzing the Role of Brand Love, Brand Commitment,
and Brand Loyalty. Sport Management Studies, 8(40), 187-208. https://doi.org/10.2
2089/smrj.2017.910

Ali-Choudhury, R., Bennett, R., & Savani, S. (2009). University marketing directors’ views
on the components of a university brand. International Review on Public and Nonprofit
Marketing, 6(1), 11-33. https://doi.org/10.1007/s12208-008-0021-6

Aysen, E., Yayli, A., & Helvacy, E. (2012). A Research on the Determination of Brand Personality
Perception of Universities. Journal of Business Research-Tirk, 4(4), 182-204. https:
[[core.ac.uk/display/26078890?source=2

Azizi, S., Ghareche, M., & Barati, A. (2018). Model of Successful Branding in the Ceramic
and Tile Industry Using Grounded Theory Approach. Journal of Business Management,
9(4), 807-826. https://doi.org/10.22059/jibm.2017.207508.2102

Bank, W. (2017). World development report 2018: Learning to realize education's promise.
The World Bank. https://www.worldbank.org/en/publication/wdr2018

Bock, D. E., Poole, S. M., & Joseph, M. (2014). Does branding impact student recruitment:
a critical evaluation. Journal of Marketing for Higher Education, 24(1), 11-21. https
://doi.org/10.1080/08841241.2014.908454

Bulotaite, N. (2003). University heritage—an institutional tool for branding and marketing.
Higher Education in Europe, 28(4), 449-454. https://doi.org/10.1080/03797720320
00170417

Dao, M. T. N., & Thorpe, A. (2015). What factors influence Vietnamese students’ choice of
university? International Journal of Educational Management, 29(5), 666-681. http
s://doi.org/10.1108/IJEM-08-2014-0110

Dawes, P. L., & Brown, J. (2002). Determinants of Awareness, Consideration, and Choice
Set Size in University Choice. Journal of Marketing for Higher Education, 12(1),
49-75. https://doi.org/10.1300/J050v12n01 04

Y4


https://archive.aessweb.com/index.php/5002/article/view/987
https://archive.aessweb.com/index.php/5002/article/view/987
https://doi.org/10.22089/smrj.2017.910
https://doi.org/10.22089/smrj.2017.910
https://doi.org/10.1007/s12208-008-0021-6
https://core.ac.uk/display/26078890?source=2
https://core.ac.uk/display/26078890?source=2
https://doi.org/10.22059/jibm.2017.207508.2102
https://www.worldbank.org/en/publication/wdr2018
https://doi.org/10.1080/08841241.2014.908454
https://doi.org/10.1080/08841241.2014.908454
https://doi.org/10.1080/0379772032000170417
https://doi.org/10.1080/0379772032000170417
https://doi.org/10.1108/IJEM-08-2014-0110
https://doi.org/10.1108/IJEM-08-2014-0110
https://doi.org/10.1300/J050v12n01_04

oy 5d g ool oo SY-AQ casbiogrg «(1F+Y) Yo (3,15 sole anliliad

De Chernatony, L., McDonald, M., & Wallace, E. (2011). Creating powerful brands (4 ed.).
Routledge. https://www.routledge.com/Creating-Powerful-Brands/Chernatony-Mc
Donald-Wallace/p/book/9781856178495

Dennis, C., Papagiannidis, S., Alamanos, E., & Bourlakis, M. (2016). The role of brand attachment
strength in higher education. Journal of Business Research, 69(8), 3049-3057. https:
//doi.org/10.1016/j.jbusres.2016.01.020

Escalada, S. M. (2019). Strategy and management, the foundations of any successful brand.
Correspondencias & analisis(9), 13-35. https://doi.org/10.24265/cian.2019.n9.01

Feiz, D., Kohyari Haghighat, A., & Kohyari Haghighat, K. (2017). The Role of Quality
Improvement of Services in Promoting Brand Performance in Tehran Hospitals. Payavard
Salamat, 11(S1), 53-65. http://payavard.tums.ac.ir/article-1-6272-en.html

Feiz, D., Zarei, A., & Ghazvini, H. (2020). Designing a model for measuring the improvement of
brand performance with the fuzzy expert system approach. Journal of Business
Management Perspective, 18(40), 119-139. https://doi.org/10.29252/jbmp.18.40.119

Fetscherin, M., & Usunier, J. C. (2012). Corporate branding: an interdisciplinary literature review.
European Journal of Marketing, 46(5), 733-753. https://doi.org/10.1108/03090561
211212494

Ghodeswar, B. M. (2008). Building brand identity in competitive markets: a conceptual model.
Journal of Product & Brand Management, 17(1), 4-12. https://doi.org/10.1108/106
10420810856468

Hemsley-Brown, J., & Oplatka, 1. (2006). Universities in a competitive global marketplace.
International Journal of Public Sector Management, 19(4), 316-338. https://doi.org/
10.1108/09513550610669176

Hoeffler, S., & Keller, K. L. (2003). The marketing advantages of strong brands. Journal of
Brand Management, 10(6), 421-445. https://doi.org/10.1057/palgrave.bm.2540139

Hosseini, M. H., & Farhadi Nahad, R. (2014). Investigating the influential factors in the creation
of brand equity in higher education (A study of Payame Noor University). Modiriat-e-
farda, 35(12), 1-10. http://rimag.ricest.ac.ir/fa/Article/24493

Ilgan, A., Ataman, O., Ugurly, F., & Yurdunkulu, A. (2018). Factors affecting university choice: A
study on university freshman students. Dokuz Eyliil Universitesi Buca Egitim Fakiiltesi
Dergisi(46), 199-216. https://dergipark.org.tr/en/pub/deubefd/issue/41774/415296

lyer, P., Davari, A., & Paswan, A. (2018). Determinants of brand performance: the role of internal
branding. Journal of Brand Management, 25(3), 202-216. https://doi.org/10.1057/s
41262-018-0097-1

Jomeh Pour, S., Khabiri, M., Sajjadi, N., & Jalali Farahani, M. (2021). Factors Affecting the
Foreign Employer Brand of the Ministry of Sports and Youth of Iran from the Perspective
of Physical Education Students. Karafan Quarterly Scientific Journal, 18(2), 165-
184. https://doi.org/10.48301/kssa.2021.128441

Joseph, M., Mullen, E. W., & Spake, D. (2012). University branding: Understanding students’
choice of an educational institution. Journal of Brand Management, 20(1), 1-12. htt
ps://doi.org/10.1057/bm.2012.13

Joseph, M., Roche, S., Bock, D. E., & Albrecht, C. M. (2014). Graduate College Selection
and Its Impact on Branding: A German Perspective. Journal of Academic Administration
in Higher Education, 10(2), 9-17. https://eric.ed.gov/?id=EJ1140928

Joukanen, K., Niinimé&ki, T., & Sundell, J. (2018). Developing Corporate Brand Identity. In
N. Koporcic, M. Ivanova-Gongne, A-G. Nystrom, & J-A. Tornroos (Eds.), Developing

AY


https://www.routledge.com/Creating-Powerful-Brands/Chernatony-McDonald-Wallace/p/book/9781856178495
https://www.routledge.com/Creating-Powerful-Brands/Chernatony-McDonald-Wallace/p/book/9781856178495
https://doi.org/10.1016/j.jbusres.2016.01.020
https://doi.org/10.1016/j.jbusres.2016.01.020
https://doi.org/10.24265/cian.2019.n9.01
http://payavard.tums.ac.ir/article-1-6272-en.html
https://doi.org/10.29252/jbmp.18.40.119
https://doi.org/10.1108/03090561211212494
https://doi.org/10.1108/03090561211212494
https://doi.org/10.1108/10610420810856468
https://doi.org/10.1108/10610420810856468
https://doi.org/10.1108/09513550610669176
https://doi.org/10.1108/09513550610669176
https://doi.org/10.1057/palgrave.bm.2540139
http://rimag.ricest.ac.ir/fa/Article/24493
https://dergipark.org.tr/en/pub/deubefd/issue/41774/415296
https://doi.org/10.1057/s41262-018-0097-1
https://doi.org/10.1057/s41262-018-0097-1
https://doi.org/10.48301/kssa.2021.128441
https://doi.org/10.1057/bm.2012.13
https://doi.org/10.1057/bm.2012.13
https://eric.ed.gov/?id=EJ1140928

SY-AR casliogng ((VFT) Yo o031,15 cole anliliad ey g S5 SIS 55 FDge &y Camdg il yLuic]

Insights on Branding in the B2B Context: Case Studies from Business Practice. Emerald
Publishing Limited. https://doi.org/10.1108/978-1-78756-275-220181003

Judson, K. M., Aurand, T. W., Gorchels, L., & Gordon, G. L. (2008). Building a University
Brand from Within: University Administrators' Perspectives of Internal Branding.
Services Marketing Quarterly, 30(1), 54-68. https://doi.org/10.1080/153329608024
67722

Kay, M. J. (2006). Strong brands and corporate brands. European Journal of Marketing, 40(7/8),
742-760. https://doi.org/10.1108/03090560610669973

Keller, K. L. (2006). Building strong brand: Three models for developing and implementing
brand plans. University of Minnesota. http://assets.csom.umn.edu/assets/75894.pdf

Keller, K. L. (2008). Strategic brand management (3 ed.). Eastern Economy Edition. https://
www.amazon.com/Strategic-Brand-Management-Kevin-Keller/dp/8120335406

Kerin, R., Hartley, S., & Rudelius, W. (2008). Marketing: The Core (3 ed.). McGraw-Hill/Irwin.
https://www.amazon.com/Marketing-Core-Roger-Kerin/dp/0073381063

Mashhadi Ramazan, S., & Yazdani, N. (2019). The Impact of Brand-Oriented Strategy on Brand
Performance with Emphasis on Brand Identity Intervention. Journal of Strategic
Management Studies, 10(38), 99-121. https://www.smsjournal.ir/article_95233.htm
[?lang=en

Melewar, T. C., & Akel, S. (2005). The role of corporate identity in the higher education sector.
Corporate Communications: An International Journal, 10(1), 41-57. https://doi.org
/10.1108/13563280510578196

Mirzaie, H., Musavi, S. H., & Omran, E. S. (2020). Identifying Entrepreneurial University
Indices and Providing a Model for Public Universities. Irainian Journal of Management
in the Islamic University, 9(19), 165-184. https:/miu.nahad.ir/article_867.html?lan g=en

Mustafa, A., Sellami, A., EI-Maghraby, E., & Al-Qassass, H. (2018). Determinants of College
and University Choice for High-School Students in Qatar. International Journal of
Higher Education, 7(3), 1-15. https://doi.org/10.5430/ijhe.v7n3pl

Naatu, F. (2016). Brand Building for Competitive Advantage in the Ghanaian Jewelry Industry.
International Review of Management and Marketing, 6(3), 551-558. https://www.ec
onjournals.com/index.php/irmm/article/view/2676

Nasisri, K., Ebrahim Salehi, O., & Meimanat Abedini, B. (2019). Identifying Factors Affecting
the Selection of Technical and vocational Students from the Stakeholder Perspective.
Journal of Skill Training, 7(28), 35-50. https://www.magiran.com/paper/2311966

Noel-Levitz. (2009). Institutional Brand and Parental Influence on College Choice: A Noel-
Levitz Benchmark Psychographic Study. Noel-Levitz. https:/files.eric.ed.gov/fullte
Xt/ED541569.pdf

Pinar, M., Trapp, P., Girard, T., & Boyt, T. E. (2011). Utilizing the brand ecosystem framework
in designing branding strategies for higher education. International Journal of Educational
Management, 25(7), 724-739. https://doi.org/10.1108/09513541111172126

Proboyo, A., & Soedarsono, R. (2015). Influential factors in choosing higher education institution:
A case study of a private university in Surabaya. Jurnal Manajemen Pemasaran, 9(1),
1-7. https://doi.org/10.9744/pemasaran.9.1.1-7

Rahimiyan, A. (2018). University Branding; New Necessity of Higher Education (Case Study:
Karaj Branch of Payame Noor University). Journal of Management and Planning In
Educational System, 11(1), 139-158. https://mpes.sbu.ac.ir/article_98453.htmlI?lang =en

Rahimnia, F., & Zamanian, F. (2016, February 29). Investigating the moderating role of customer
experience in the relationship between factors affecting brand performance. Fourth

AA



https://doi.org/10.1108/978-1-78756-275-220181003
https://doi.org/10.1080/15332960802467722
https://doi.org/10.1080/15332960802467722
https://doi.org/10.1108/03090560610669973
http://assets.csom.umn.edu/assets/75894.pdf
https://www.amazon.com/Strategic-Brand-Management-Kevin-Keller/dp/8120335406
https://www.amazon.com/Strategic-Brand-Management-Kevin-Keller/dp/8120335406
https://www.amazon.com/Marketing-Core-Roger-Kerin/dp/0073381063
https://www.smsjournal.ir/article_95233.html?lang=en
https://www.smsjournal.ir/article_95233.html?lang=en
https://doi.org/10.1108/13563280510578196
https://doi.org/10.1108/13563280510578196
https://miu.nahad.ir/article_867.html?lang=en
https://doi.org/10.5430/ijhe.v7n3p1
https://www.econjournals.com/index.php/irmm/article/view/2676
https://www.econjournals.com/index.php/irmm/article/view/2676
https://www.magiran.com/paper/2311966
https://files.eric.ed.gov/fulltext/ED541569.pdf
https://files.eric.ed.gov/fulltext/ED541569.pdf
https://doi.org/10.1108/09513541111172126
https://doi.org/10.9744/pemasaran.9.1.1-7
https://mpes.sbu.ac.ir/article_98453.html?lang=en

Gl g (ool ) FY-AQ cacbofsg (VF+T) Yo (081,15 ole aolibad

International Conference on Accounting and Management and First Conference on
Entrepreneurship and Open Innovation, Tehran, Iran. https://civilica.com/1/6386/

Rashidi, H., & Rahmani, Z. (2013). Brand and its impact on customer loyalty. Economic Journal,
13(9-10), 65-80. http://ejip.ir/article-1-627-en.html

Rasooli, R., & Esfandyarpour, I. (2018). Analysis of Effective Factors on the Brand Performance
in Food Industry Factories. Iranian Journal of Trade Studies, 22(86), 165-188. https
://[pajooheshnameh.itsr.ir/article_31801.html?lang=en

Rastgar, A., & Amini Khiabani, G. (2019). Achievement based on Brand Performance and
Market Control; Investigating the Mediating Role of Brand Management Capability.
New Marketing Research Journal, 9(2), 219-236. https://doi.org/10.22108/nmrj.201
9.115861.1640

Ravichandran, K., & Devi, P. N. (2017). Effective brand building. International Journal of
Management, 8(1), 160-167. https://sdbindex.com/Documents/index/00000011/00
000-40406

Santoso, A., Ratnawati, T., & Bon, A. T. (2019, November 26-28). Analysis of factors influencing
students’ decisions to choose universitas Terbuka. International Conference on Industrial
Engineering and Operations Management, Riyadh, Saudi Arabia. http://www.ieoms
ociety.org/gcc2019/papers/205.pdf

Seturi, M. (2017, August 18-21). Brand awareness and success in the market. Economy & Business
2024 23rd International Conference: , Burgas, Bulgaria. https://www.scientific-publ
ications.net/en/article/1001540/

Soltani, M., Khabaz, M., Ramshini, M., & Nazari, H. (2014). Designing and Explaining of
Students' Perception Model from University Brand. Journal of Strategic Management
Studies, 5(18), 201-227. https://www.smsjournal.ir/article 90740 en.html?lang=en

Stephenson, A. L., Heckert, A., & Yerger, D. B. (2016). College choice and the university brand:
exploring the consumer decision framework. Higher Education, 71(4), 489-503. htt
ps://doi.org/10.1007/s10734-015-9919-1

Suleymanov, T. (2019, February 14-15). University Branding in Azerbaijan: Empirical Study of
Students’ Choices for Education. 37th International Scientific Conference on Economic
and Social Development —""Socio Economic Problems of Sustainable Development”,
Baku, Azerbaijan. https://papers.ssrn.com/sol3/papers.cfm?abstract id=3475982"

Temple, P. (2006). Branding higher education: illusion or reality? Perspectives: Policy and
Practice in Higher Education, 10(1), 15-19. https://doi.org/10.1080/136031005005
08215

Waeeraas, A., & Solbakk, M. N. (2009). Defining the essence of a university: lessons from
higher education branding. Higher Education, 57(4), 449-462. https://doi.org/10.10
07/s10734-008-9155-z

A


https://civilica.com/l/6386/
http://ejip.ir/article-1-627-en.html
https://pajooheshnameh.itsr.ir/article_31801.html?lang=en
https://pajooheshnameh.itsr.ir/article_31801.html?lang=en
https://doi.org/10.22108/nmrj.2019.115861.1640
https://doi.org/10.22108/nmrj.2019.115861.1640
https://sdbindex.com/Documents/index/00000011/00000-40406
https://sdbindex.com/Documents/index/00000011/00000-40406
http://www.ieomsociety.org/gcc2019/papers/205.pdf
http://www.ieomsociety.org/gcc2019/papers/205.pdf
https://www.scientific-publications.net/en/article/1001540/
https://www.scientific-publications.net/en/article/1001540/
https://www.smsjournal.ir/article_90740_en.html?lang=en
https://doi.org/10.1007/s10734-015-9919-1
https://doi.org/10.1007/s10734-015-9919-1
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3475982
https://doi.org/10.1080/13603100500508215
https://doi.org/10.1080/13603100500508215
https://doi.org/10.1007/s10734-008-9155-z
https://doi.org/10.1007/s10734-008-9155-z

